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Integrated MBA Credit Structure 

Sr. 

No. 
Course Code Semester-I Credit 

1 BI-BBA-AECC-1 English/MIL Communication (EC) 4 

2 BI-BBA-CC-101 Fundamental of Management (FM) 4 

3 BI-BBA-CC-102 Foundation of Accounting (FA) 4 

4 BI-BBA-CC-103 Forms of Business Organization (FOBO) 4 

5 BI-BBA-CC-104 Basic Mathematics (BM) 4 

6 BI-BBA-PSVV-1 Contemporary Issues in Management (CIM) 4 

Total 24 

 

Sr. 

No. 
Course Code Semester-II Credit 

1 BI-BBA-AECC-2 Environmental Science (ES) 4 

2 BI-BBA-CC-101 Principles of Economics -I –Micro (PoE-I)  4 

3 BI-BBA-CC-102 Foundation of Statistics-I  (FoS-I) 4 

4 BI-BBA-CC-103 Financial Statement Analysis  (FSA) 4 

5 BI-BBA-CC-104 Growth and Structure of Industries  (GSI)  4 

6 BI-BBA-PSVV-2 Project – Company Analysis  (PCA)  4 

Total 24 

 

Sr. 

No. 
Course Code Semester-III Credit 

1 BI-BBA-SEC-1 

Critical Thinking for Manager (CTM) / Health & 

Fitness Management (HFM) / Yoga and Wellness 

(YW) / Computer Fundamentals  (CF) 

4 

2 BI-BBA-CC-201 Principles of Economics-II-Macro (PoE-II) 4 

3 BI-BBA-CC-202 Foundation of Statistic-II (FoS-II) 4 

4 BI-BBA-CC-203 Cost Accounting (CA) 4 

5 BI-BBA-CC-204 Taxation And Law (T& L) 4 

6 BI-BBA-PSVV-3    Project on Special Studies (PSS) 4 

Total 24 

 

Sr. 

No. 
Course Code Semester-IV Credit 

1 BI-BBA-SEC-2 

Recreation & Leisure Time Management (RLTM)/ 

Learning from World Leaders (LFWL)/  

Human Values & Ethics (HVE)/ E-commerce (E-

Com) 

4 

2 BI-BBA-CC-205 Operation Research (OR) 4 

3 BI-BBA-CC-206 Business Environment (BE) 4 

4 BI-BBA-CC-207 Company Accounts (CA) 4 

5 BI-BBA-CC-208 Business Research Method (BRM) 4 

6 BI-BBA-PSVV-4    ICE Project (ICEP) 4 

Total 24 
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Sr. 

No. 
Course Code Semester-V Credit 

1 BI-BBA_SEC_3 

Stress Management (SM)/ Foreign Language (FL)/ 

Financial Software Package (FSP)/ Disaster 

Management (DM) 

4 

2 BI-BBA_CC-301 Marketing Management (MM)  4 

3 BI-BBA_CC-302 Financial Management (FM) 4 

4 BI-BBA_CC- 303 Human Resources Management (HRM) 4 

5 BI-BBA_CC-304 Production and Operation Management (POM)  4 

6 BI-BBA_PSVV-5   Feasibility Analysis Report (FAR) 4 

Total 24 

 

Sr. 

No. 
Course Code Semester-VI Credit 

1 BI-BBA-SEC-4 

Learning from Great Indian Thinkers (LFGIT)/ 

Research Software Package (RSP)/ Personality 

Development & Soft Skills (PDSS)/ Indian 

Heritage & Culture (IH&C)  

4 

2 BI-BBA-CC-305 
Business Ethics and Corporate Social 

Responsibility (BE &CSR) 
4 

3 BI-BBA-CC-306 Banking and Insurance (B & I) 4 

4 BI-BBA-CC-307 Data Management and Visualization (DMV) 4 

5 BI-BBA-CC-308 Basics of Business Analytics (BBA) 4 

6 BI-BBA-PSVV-6 Comprehensive Project on Analytics (CPA) 4 

Total 24 

 

Sr. 

No. 
Course Code Semester- VII Credit 

1 MBA-BI-101 Principles of Management (PoM) 04 

2 MBA-BI-102 Financial Accounting for Managers (FAM) 04 

3 MBA-BI-103 Business Communications & Etiquettes (BCE) 04 

4 MBA-BI-104 Information Systems for Management (ISM) 04 

5 MBA-BI-105 Applied Statistics for Decision Making (ASDM) 04 

6 MBA-BI-106 Data Analysis using Spreadsheet (DAS) 04 

7 MBA-BI-107 Foundation of Data Management in R (FDM) 04 

8 MBA-BI-108 Tableau For Business Analytics (TBA) 04 

Total 32 

 

Sr. 

No. 
Course Code Semester- VIII Credit 

1 MBA-BI-201 Marketing Management (MM) 04 

2 MBA-BI-202 
Behavioural Sciences and Human Resource Management 

(BS&HRM) 
04 

3 MBA-BI-203 Corporate Finance (CF) 04 

4 MBA-BI-204 Data Analysis using SPSS (DA-SPSS) 04 

5 MBA-BI-205 Business Research & Analytics (BRA) 04 

6 MBA-BI-206 Fundamentals of SQL (FSQL) 04 

7 MBA-BI-207 Python For Business Analytics (PBA) 04 

8 MBA-BI-208 Power BI for Data Visualization (PBI-DV) 04 
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Total 32 

 

Sr. 

No. 
Course Code Semester-IX (Compulsory Courses) Credit 

1 MBA-BI-301 Employment Enhancement Skills (EES) 4 

2 MBA-BI-302 Structural Equation Modeling (SEM)   4 

3 MBA-BI-303 Multivariate Data Analytics (MDA) 4 

4 MBA-BI-304 Contemporary issues in Business Analytics (CIBA) 4 

Total 16 

 

Sr. 

No. 
Course Code 

Semester-IX (Elective Courses) Any Four Will Be 

Selected 
Credit 

1 MBA-BI-E101 Supply Chain & Logistics Analytics (SC&LA) 4 

2 MBA-BI-E102 
Digital Marketing, Web and Social Media Analytics 

(MW&SMA) 
4 

3 MBA-BI-E103 HR Analytics (HRA) 4 

4 MBA-BI-E104 
Financial Technology Services and Management 

(FTS&M) 
4 

5 MBA-BI-E105 Financial Analysis & Reporting (FAR) 4 

6 MBA-BI-E106 Fraud & Risk Analytics (FRA) 4 

7 MBA-BI-E107 Fundamentals of Machine Learning (FML) 4 

Total 16 

Total 32 Credits in 3rd semester (Compulsory+ Elective) 

 

Sr. 

No. 
Course Code Semester-X  Credit 

1 MBA-BI-401 
Summer Internship Programme 6 to 8 Weeks after First 

MBA-I (SIP) 

2 

2 MBA-BI-402 Special Study Report (SSR) 4 

3 MBA-BI-403 
On-site Project Training / On Job Training 4 to 5 Months 

(Long Term) Dissertation Project Report (DPR) 

6 

Total  12 
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Subject Name: English/MIL Communication (EC) 

Subject Code: BI-BBA-AECC-1 

Course Objective:  

• To familiarize students with the best samples of writings in English so that they can learn the structure 

of the language as it is used creatively. 

• To orient students to social and cultural issues. 

• To acquaint students with different writing styles of English. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Selected Stories from Malgudi Days by R K Narayan (List of stories will be attached later) 

II Arms and the Man by Bernard Shaw. 

III Grammar 

Tenses 

Subject-verb agreement 

Preposition 

Articles 

Modals 

IV Speaking Skills  

Pronunciation (identification of sounds, vowels & consonants) 

Syllable division (from the list attached) 

Rhyming words 

Vocabulary from the texts. 

 

Textbooks 

1 Enrich your English – by CIEFL (Academic Skills book) 

2 Contemporary English Grammar – Raymond Murphy 

 

Reference Books 

1 Essential English Grammar - Raymond Murphy 

 

Topics for Assignments/Seminars/Presentations 

1 Literary background of Malgudi Days 

2 Literary background of Arms and the Man 

3 Paragraph writing using words given in the vocabulary. 

4 Identifying grammatical errors. 

5 Correcting grammatical errors 

6 Life and works of R K Narayan 

7 Life and works of Bernard Shaw 

8 Comparison of the stories of Malgudy Days with the TV serial Malgudi Days 
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9 The picture of India as presented in R K Narayan’s short stories (other than    the ten stories given 

in the syllabus 

 

Subject Name: Fundamental of Management (FM) 

Subject Code: BI-BBA-CC-101 

Course Objective:  

The field of management has undergone a sea change and has today assumed a form of a profession with a 

well-defined body of knowledge. This knowledge is continuously evolving and new issues and findings are 

constantly emerging. This field is attracting many people who want to undergo a formal training in this area 

 

This subject is designed to provide a basic understanding to the students with reference to working of 

business organizations through the process of management. The first part of this course (offered in the first 

semester) will give a brief understanding of the managerial functions of planning (including decision- 

making) and organizing. The second part (offered in the second semester) will throw light on the managerial 

functions of staffing, directing and controlling. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I A. Management: Meaning and process of management. 

B. Planning: Meaning; planning process; planning premises; types of plans – based on breadth and 

use. 

II A. Forecasting: Meaning; techniques of forecasting – Historical analogy method, survey method, 

business barometers, time series analysis, regression analysis, significance and limitations of 

forecasting 

B. Decision making: Meaning; decision making process; techniques of decision making– Decision 

Tree, PERT and CPM. 

III A. Introduction - Meaning of organizing; principles of organizing. 

B. Departmentation – Meaning; bases of departmentation – function wise, product wise, territory wise, 

process wise and customer wise. 

C. Delegation – Meaning; elements of delegation; principles of effective delegation. 

Centralization and decentralization – Meaning; factors affecting degree of centralization and 

decentralization. 

IV A. Formal organizations: Line; Functional; Line and staff; Committee (only the meaning, advantages 

and limitations of all the four forms) 

Informal organizations: Meaning; benefits; problems 

 

Textbooks 

1 L. M. Prasad; Principles of Management; Sultan Chand and Sons, 6th edition. 

2 Karminder Ghuman and K. Aswathapa; Management – Concept, Practice and Cases; Tata McGraw 

Hill; 1st edition (2010) 
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Reference Books 

1 1. Gupta, Sharma and Bhalla; Principles of Business Management; Kalyani Publications; 1st edition. 

 

Topics for Assignments/Seminars/Presentations 

1 Levels of management and the combination of skills required at each level. 

2 Management – an art, a science or a profession? 

3 Methods of business forecasting – opinion poll method, extrapolation method, input-output 

analysis and econometric models. 

4 Types of managerial decisions. 

5 Span of management and factors affecting the same. 

6 Inspiring  business mentors. 

7 Innovation and creativity in business. 

8 Current business environment. 

9 Management by Objectives 

 

Subject Name: Foundation of Accounting (FA) 

Subject Code: BI-BBA-CC-102 

Course Objective:  

Financial Accounting as a discipline has evolved over the years due to the perennially changing 

requirements of the industry. With the advent of computerization, it now also encompasses new techniques 

and new issues caused by changes in the legislations pertaining to the preparation and publication of 

Financial Statements. 

 

The present course includes introduction to the subject of Financial Accounting, basic concepts underlying 

the accounting practices and its techniques with special reference to Sole-Proprietorship. It also touches 

upon the various aspects of accounting related to Non-trading Concerns. The syllabus also includes 

computerized accounting using the software TALLY. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I A. FUNDAMENTALS OF ACCOUNTANCY: 

Meaning, Scope and Utility of Accounts, Methods of keeping Books of Accounts, Difference 

between Book Keeping and Accountancy, Users of Accounts, Fundamental Accounting Equation, 

Types of Accounts, Rules of Debit and  Credit,  Types of Transactions, Types of Assets and 

Liabilities 

 

B. CAPITAL, REVENUE, DEFERRED REVENUE EXPENSES, RESERVES, 

PROVISIONS AND CONTINGENT LIABILITY:  

Meaning and difference between Capital and Revenue Incomes and Expenses, Identification of 

Capital and Revenue Expenses and Incomes, Meaning of Deferred Revenue Expense, Difference 
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between Reserves and Provisions, meaning of Contingent Liability 

C. ACCOUNTING CONCEPTS, CONVENTIONS & PRINCIPLES: 

Accounting Principles, Policies, Concepts and Conventions. Generally Accepted Accounting 

Principles, Identification of different Accounting concept applied in  various  transactions, its 

accounting entries and its presentation in Annual Financial Statement. 

II ACCOUNTING FOR NON TRADING CONCERNS: 

Meaning of Non Trading Concern, Annual Financial Statements of Non Trading Concerns 

(NTC), How NTC differs from Trading Concern, Identification of Capital and Revenue Items for 

non trading organizations, Receipts and Payments Account, Income and Expenditure Account, 

Balance Sheet, Concept of different funds and their accounting treatment. (Practical Examples of 

Clubs & Hospitals) 

III FINAL ACCOUNTS OF SOLE PROPRIETARY CONCERN: 

Preparation of Final account of sole Trading 

IV ACCOUNTING ENTRIES IN TALLY 7.2 USING VOUCHERS: 

Relevant vouchers in printed/physical form to be provided to students as documentary evidence and 

accounting entries in Tally 7.2 (accounts only) to be passed and it will be evaluated on the basis of 

Day Book, Trial Balance, Profit and Loss Account and Balance Sheet.  Opening balances of certain 

Ledger Accounts may also be given in case of continuing firm. (No theory and no transaction form 

question from this unit) 

 

Textbooks 

1 Accounting for Managers – J. Made Gowda – Himalaya Publishing House 

2 Introduction to Accountancy – T. S. Grewal & S. C. Gupta – S. Chand – 8th Edition 

 

Reference Books 

1 2. Modern Accountancy - Hanif Mukerji – TMH 

2 3. Financial Accounting by Dr. Kaustubh Sontake – 1st Edition – Himalaya Publishing House 

 

Topics for Assignments/Seminars/Presentations 

1 Accounting Standards in India – An Introduction 

2 AS – 2 (Valuation of Inventory) and AS – 10 (Fixed Assets) 

3 Accounting Cycle (Practical Sums based on recording in Journal/ Subsidiary Book to preparation 

of Trial Balance) 

4 Relevance of Auditing in Accountancy 

5 Triple Accounting System 

6 Contemporary Issues in Financial Accounting 

7 New emerging Branches of Accounts – (Social Responsibility Accounting, Human Resource 

Accounting and Environmental Accounting) 

8 Introduction to Legislative  Bodies Governing  Financial  Statements 
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Subject Name: Forms of Business Organization (FOBO) 

Subject Code: BI-BBA-CC-103 

Course Objective:  

Business organizations which were initially small and localized have assumed complex and global 

dimensions. Businesses have moved from individual- owned to family-run and beyond. Hence it becomes 

imperative to have some understanding of the complex and dynamic structure of modern businesses along 

with the implications – positive and negative, in the form of combinations 

 

To provide basic understanding regarding the corporate form of organization – its formation, its 

management and its chief officers, and the implications of such a corporate structure in the form of business 

combinations. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Joint Stock Company 

Meaning; definition under the Company’s Act 1956; types; difference between Public Ltd.   And 

Pvt. Ltd. companies; formation procedure (promotion, incorporation, subscription and 

commencement); detailed study of Memorandum of Association, Articles of Association, 

Prospectus and Statement in lieu of Prospectus. 

II Company Management 

A. Director – meaning; definition under Company’s Act 1956; position; qualifications and 

disqualifications of a director; number of directors; powers, duties and liabilities of directors. 

B. Managing Director – definition under Company’s Act 1956; position; appointment and 

disqualifications; remuneration to Managing Director. 

C. Company Secretary – definition under Company’s Act 1956; position, qualifications; 

appointment; powers and duties of a Company Secretary. 

III Company Meetings, Resolutions and Minutes 

A. Company meetings - Meaning; types 

B. Shareholders meetings – statutory meeting; AGM and EGM; provisions regarding quorum, 

agenda, time and place of holding the meetings, notice; purpose of holding these meetings; 

business transacted at these meetings. 

C. Board Meetings – provisions regarding time, place, notice, quorum, agenda; purpose of holding 

board meetings. 

D. Resolutions – meaning; types; Minutes – meaning; signing 

IV Business Combinations 

Business Combinations - Meaning; causes/reasons of combinations; economies (benefits) and 

diseconomies (evils) of combinations; types – horizontal, vertical  forward and backward, lateral 

convergent and divergent, circular; forms –  associations, federations, partial and total 

consolidations 
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Textbooks 

1 M C Shukla; Business Organization and Management; S. Chand Publication; 18th edition. 

2 Fundamentals of Business Organisation & Management by Y.K.Bhushan (Sultan chand & Sons) 

 

Topics for Assignments/Seminars/Presentations 

1 Features of a Joint Stock Company. 

2 Winding up of Joint Stock Companies. 

3 Class meeting of shareholders. 

4 Debenture holders’ meetings. 

5 Creditors’ meetings. 

6 Functions of Commodity Exchanges. 

7 Services offered by Commodity Exchanges 

8 Launching a new business enterprise. 

9 Comparison of different forms of business organizations. 

10 Business combinations in practice. 

11 Role of Public Sector Enterprises in India. 

12 Regulation of Commodity Exchanges in India. 

 

Subject Name: Basic Mathematics (BM) 

Subject Code: BI-BBA-CC-104 

Course Objective:  

The student will understand the mathematical concepts and terminology involved in Linear Algebra, 

Function, Permutation and Combination. The course focuses on how to interpret and solve business-related 

word problems and to develop simple mathematical models from a business perspective. 

 

To create a better understanding of Mathematical concepts in solving business related problems. The 

course serves as a good foundation for further study in management, accounting, marketing and finance. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I A. Set theory 

      Introduction Types of Sets Venn Diagrams 

B. Operations on Sets 

      Cartesian product of two Sets Applications 

II A. Function 

      Definition 

B. Types of functions 

      Some functions in Commerce and Economics Applications 

C. Limit 

Introduction 

     Definition and working rules of Limit Some Standard Limits 

III Permutations and Combinations 
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Introduction 

Important notations, meaning Applications 

IV A. Co-ordinate Geometry 

      Introduction 

      Cartesian Co-ordinate system Distance formula 

      Line and slope of a line 

      Different forms of equations of a line Applications 

B. Arithmetic and Geometric Progression 
 

Textbooks 

1 Business Mathematics: Sancheti and Kapoor 

2 Business Mathematics: Kashyap Trivedi and Chirag Trivedi 

 

Reference Books  

1 Business Mathematics. (Second Edition) – Qazi Zameeruddin, Vijay K Khanna, SK Bhambri. 

(Vikas Publication) 

2 Business Mathematics –II – J. K. Singh, Deepti Rani. (Himalaya Pubklishing House) 

3 Mathematics for Management An Introduction – M Raghavachari (Tata Mc Graw Hill) 

 

Topics for Assignments/Seminars/Presentations 

1 Assignment on set theory 

2 Assignment on function and limit 

3 Assignment on permutation and combination 

4 Assignment on co-ordinate geometry and arithmetic & geometric progression 

5 Prepare a project on the application of function used in real life. 

6 Use of permutation and combination in Transport System. 

 

Subject Name: Contemporary Issues in Management (CIM) 

Subject Code: BI-BBA-PSVV-1 

Course Objective:  

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Report will be during the end of the semester.  

 

The students are expected to spend around 45-50 hours on the study of the different topics. There will be 

few sessions (5-6) handled by the faculty to orient the students about the course.  

 

 Contents  

 Knowledge Management 

FDIs and Collaborations 

Marketing in Digital Age 

Service and Relationship Marketing 

Green Marketing 

Social Media Marketing 

Corporate Governance 

Risk Management 
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Behavioural Finance 

Human Resource Accounting 

Human Resource Auditing 

Improving Ethical Behaviour 

Role of Governing Bodies in Quality Education 

Value Enhancement 

CSR and its Value Creation Draw 

Work Environment and Stress Management  

Cloud Computing 

E-Learning 

Rural Tourism 

Medical Tourism 

 

Guidelines for Preparing Presentation 

• Identification of Contemporary topics and understanding the need for study 

• Introduction to Area/topic selected 

• Literature Review   

• Detail discussion and Understanding of the presenter 

• Conclusion & Future Scope of the Research (if any) 
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SEMESTER - II 
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Subject Name: Environmental Science (ES) 

Subject Code: BI-BBA-AECC-2 

Course Objective:  

The student will understand concepts of environment and terminology involved in environment science and 

the multidisciplinary nature of environmental studies 

 

To create a better understanding of concepts that revolves around business and commerce. The course serves 

as a good foundation for further study in environment management, The Multidisciplinary nature of 

environmental studies, ecosystems and environmental pollution. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

Unit Contents 

I • The multidisciplinary nature of environmental studies Definition, scope and importance of 

Natural Resources  

• Renewable and Non-renewable resources. 

• Forest resources, Water resources, Mineral resources, Food resources, Energy resources, Land 

resources. 

• Role of an individual in conservation of natural resources Equitable use of resources for 

sustainable lifestyles. 

II • Ecosystems: Concept, Structure and function, types. 

• Grassland ecosystem. Desert ecosystem, Aquatic ecosystems (ponds, streams, lakes, rivers, 

ocean estuaries) 

• Biodiversity: and its conservation at global, national and local levels, Threats to biodiversity, 

Conservation of biodiversity 

III • Environmental Pollution: Definition, Causes, effects and control measures. 

• Air pollution, Water pollution, Soil pollution Marine pollution, Noise pollution, Thermal 

pollution, nuclear pollution Role of an individual in prevention of pollution. 

IV • Social Issues and the Environment- From unsustainable to sustainable development. 

• Urban problems related to energy. 

• Water conservation, rain water harvesting, watershed management, Resettlement and 

rehabilitation of people; its problems and concerns. 

• Environmental Protection Act, Air (Prevention and Control of Pollution) Act, Water 

(Prevention and control of Pollution) Act, Wildlife Protection Act, Forest Conservation Act, 

Issues involved in enforcement of environmental legislation 

 

Textbooks 

1 Erech Bharucha (Latest Edition), Environmental Studies, Universities Press. 

 

Topics for Assignments/Seminars/Presentations 

1 Water Conservation 

2 Biodiversity 
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3 Renewable Resources 

4 Non-renewable Resources 

5 Natural Resources  

6 Environmental Protection Act 

7 Threats to the Environment 

8 Sustainable Development 

 

Subject Name: Principles of Economics – I – Micro (PoE-I) 

Subject Code: BI-BBA-CC-105 

Course Objective:  

Knowledge has many branches and Economics is an Important and useful branch of knowledge. The 

knowledge of Economics is being used for initiating and accelerating growth in the Economies. 

 

1. To expose students to basic micro economic concepts. 

2. To apply economic analysis in the formulation of business policies. 

3. To use economic reasoning to problems of business. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction 

A. Definitions of Economics: Scarcity and Growth definitions  

Introduction to Micro Economics:  

B. Definition, Scope, Importance and Limitations of Micro Economics 

Important Concepts  

C. Economic goods and Free Goods, Price and Value, Want and Demand, Production Possibility 

Curve 

D. Economic Systems: 

Planned Economy, Free Market Economy and Mixed Economy 

II Theory of Demand 

A. Meaning of Demand and Determinants of Demand – Demand Function 

B. Law of Demand, Expansion and Contraction of Demand, Increase and Decrease in Demand, 

Usefulness of Law of Demand, Exceptions to the Law of Demand 

C. Utility Analysis: Concept of Utility, Law of Diminishing Marginal Utility, Derivation of 

Demand Curve on the basis of the Utility analysis , Consumer’s Surplus  

III Theory of Supply 

A. Meaning of Supply, Determinants of Supply, Expansion and Contraction of Supply, Increase 

and Decrease in Supply  

B. Demand and Supply as determinants of Price  

C. Meaning of Market, Types of Market and their important features: Perfect Competition, 

Monopoly, Monopolistic Competition and oligopoly 

IV Theory of Distribution 

A. Marginal Productivity Theory of Distribution 

B. Rent:Concepts of Differential Rent and Scarcity Rent, Economic and Contract Rent,  Quasi Rent, 

Pure Rent and Quasi Rent 
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     Wages:Concepts of Time Wages, Piece Wages, and Money wages, real   Wages, factors 

determining real Wages. 

     Interest: Gross and Net Interest. Components of Gross Interest 

     Profit: Theories of profit – risk, uncertainty, innovation  

 

Textbooks 

1 Micro Economic Theory by R. Cauvery (S.Chand Publication.) 

2 Micro Economics by M.John Kennedy (Himalaya Publication) 

 

Reference Books 

1 Modern Micro Economics by H.L Ahuja (S Chand Publication) 

2 Modern Economic Theory by K.K Dewett (S. Chand Publication) 

3 Elementary Theory by K.K. Deweet & J.D.Verma. ( S.Chand Publication.) 

4 Principles of Economics by D.M.Mithani (Himalaya Publication) 

 

Topics for Assignments/Seminars/Presentations 

1 Discuss Basic Economic Problems. 

2 Explain the nature of Economics. 

3 Explain the Main Types of Demand (Price, Income and Cross). 

4 Distinguish between Giffen Paradox and Veblen effect. 

5 Distinguish between Composite Supply and Joint Supply. 

6 Explain the special features of Factor Pricing. How does Factor Pricing differ from Commodity 

Pricing? 

7 Explain the Constituents of gross profit. 

8 Features of Modern Economy 

9 Relevance of floor and ceiling prices in modern economic system 

10 Regulated and unregulated markets and their consequences 

11 Public goods and private goods 

 

Subject Name: Foundation of Statistics-I (FoS-I) 

Subject Code: BI-BBA-CC-106 

Course Objective:  

The student will understand the basic statistical concepts and terminology involved in Probability, 

Correlation & Regression, Probability Distribution and Statistical Quality Control. The course focuses on 

how to interpret and solve business-related word problems and to develop simple Statistical models from a 

business perspective. 

 

To create a better understanding of Statistical concepts in solving business and commerce related problems. 

The course serves as a good foundation for further study in management, accounting marketing and finance. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 
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Unit Contents 

I • Introduction to statistics 

• Types of Data – Univariate, Bivariate, Trivariate & Multivariate data, Coding of data, 

tabulation. 

• Measurement & Scaling – Primary Scales of measurement, Nominal Scale, Ordinal Scale, Ratio 

Scale, Interval Scale. Likert Scale, Thurstone Scale, Test of Reliability and Validity 

• Graphical Depiction of Data – Histograms, Frequency polygons, ogives, Pie- charts, Scatter 

Plots 

II • Sampling – Concepts of Sampling, Population, Sample, Sample designing process, Non-

probability sampling techniques, probability sampling techniques. 

• Measures of Central Tendency – Mean, Median, Mode (Ungrouped data & Grouped data) 

• Measures of Dispersion– Range, Quartile, Quartile deviation, Variance, Standard Deviation 

• Measures of Shape & Association – Skewness, Coefficient of Skewness, Correlation, Kurtosis. 

III • Probability – Introduction to probability, random variable, types of events, conditional events, 

Law of addition, Law of multiplication, Bayes Rule 

• Discrete Distribution – Mean or expected value, Variance and standard deviation of discrete 

probability distribution. 

IV • Uniform Distribution: Necessary conditions, Uniform Distribution Function and its properties. 

• Binomial Distribution: Necessary conditions, Binomial Distribution Function and its properties. 

• Poisson Distribution: Necessary conditions, Poisson Distribution Function and Its properties, 

Applications 

• Hyper Geometric Distribution: Necessary conditions, Hyper Geometric Distribution Function 

and its properties, Applications 

 

Textbooks 

1 Fundamental Mathematical Statistics by S. C. Gupta & V. K. Kapoor 

2 Statistical Methods by S. P. Gupta 

 

Reference Books 

1 Statistical Methods by P. N. Arora, Sumeet Arora & S. Arora 

2 Business Statistics by J. K. Sharma 

3 Statistics for Management by Levin & Rubin Statistics for Business and Economics by Anderson, 

Sweeney & Williams 

4 Ken Black -  Business Statistics for Contemporary Decision Making Wiley Student Edition Fourth 

or later edition 

5 Richard I. Levin and David S. Rubin Statistics for Management Pearson Education) 6th Edition or 

later edition 

 

Topics for Assignments/Seminars/Presentations 

1 Assignments on Probability and Mathematical Expectation 

2 Assignments on Correlation, Regression and Multiple-Partial correlation and regression. 

3 Assignments on Probability Discrete Distribution. 
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4 Assignments on SQC and Acceptance Sampling 

5 Prepare a project on application of simple and multiple correlation and regression in real life 

6 Prepare a project on application of probability and mathematical expectation in real life 

 

Subject Name: Financial Statement Analysis (FSA) 

Subject Code: BI-BBA-CC-107 

Course Objective:  

● Student can get basic knowledge of Financial Accounting as well as their Analysis of the same. 

● Understand the objective of financial statement analysis and will able to do comparative financial 

statement percentage analysis and ratio analysis. 

● Perform statement of change in financial position, cash flow and fund flow analysis 

● Understand the different types of accounting standards like accounting policies, inventories, 

financial statement, revenue and accounting for fixed assets. 

● Understand difference between computerize and manually accounting and also able to perform on 

computer software. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Financial Statement and Analysis 

Objectives, Methodical Presentation, tools of AFS, Comparative Financial Statement (CFS), Trend 

Percentage Analysis (TFS), Ratio Analysis: Liquidity Ratios, Activity Ratios, Leverage Ratios, 

Profitability Ratios. 

II Cash  Flow Analysis  

Statement of Change in Financial Position (SCFP) 

Fund Flow Statement (FFS): Preparation and Calculation. 

Cash Flow Statement (CFS): Importance, Preparation and Step by Step Procedure 

III Accounting Standards 

IAS 1 Disclosure of Accounting Policies  

IAS 2 Valuation of Inventories 

IAS 5 Information to Be Disclosed in Financial Statements  

IAS 18 Revenue Recognition 

IAS 16 Accounting for Fixed Assets 

IV Computerized Accounting 

Meaning, Advantages, Disadvantages. Difference between computerized and manual accounting. 

Practical exposure with accounting software 

 

Textbooks 

1 Financial Management by Dr. R. P. Rastagi. (Taxmann Publications (P). Ltd.)  

2 Accounting for Management by Dr. S. N. Maheshwari (Vikas Publishing House 

 

Reference Books 
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1 Accounting & Financial Management by Anil Chowdhary (Pearson Education) Financial  

2 Management by I M Pandey (Vikas Publishing House) 

3 Financial Statement Analysis and Security Valuation by Stephen H. Penman (Tata McGraw-Hill) 

 

Subject Name: Growth and Structure of Industries (GSI) 

Subject Code: BI-BBA-CC-108 

Course Objective:  

India is developing economy. Industrialization has a major role to play in the economic development of a 

country. The government of India launched the process of industrialization as conscious and deliberate 

policy of economic growth in early fifties. 

 

1. To expose students to a new approach to the study of the Indian Industries. 

2. To help the students in analyzing the present phase of the Indian Industries & Services 

3. To acquaint students with the emerging issues in Industrial & Service sector in the light of policies of 

liberalization and globalization. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction 

Meaning of industry and industrialization, Significance of industrialization in India, Factors 

hampering India 

Location of Industries 

Meaning and importance of location, Weber’s theory of location and factors affecting location, 

Agglomeration and Deglomeration, Dynamics of industrial location 

II Public Sector in Indian Economy 

Role of PSUs in India, Performance of PSUs and Problems of PSUs, 

Private Sector in Indian Economy 

Role of Private Sector in India, Performance of Private Sector in the  Post  Liberalization phase in 

India, Problems of Private Sector , 

Growth and Contribution Of Service Sector in India 

III Small Scale and Cottage Industries 

Meaning, characteristics and classification (cottage, modern SSI and tiny units), Importance of SSI 

in Indian economy, Problems faced by SSIs, Policy measures for SSIs (Government Assistance to 

SSIs, Industrial Estates, DICs, Policy of reservation for SSIs), the industrial policy 1991 and SSIs, 

Financial Institutions for SSI (NSIC, SIDBI, SFCs, SIDC) 

IV Industrial Policy 

a). an outline of the industrial policies in the pre-reform (1991) period. 

b). Provisions of the industrial policy after 1991 

Policies for Industrial Sickness 

Meaning of industrial sickness, causes of industrial sickness in India, Government’s measures for 

sick industrial units 

Indian Industries and the Energy problem 

Sources of Energy, Energy Crisis and Measures to solve Energy Crisis 
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Textbooks 

1 Indian Economy (28th Revised Edition) by Mishra & Puri (Himalaya Publication) 

2 Industrial Economy of India by S.S.M Desai & N. Bhalerao 

 

Reference Books 

1 Accounting & Financial Management by Anil Chowdhary (Pearson Education) Financial  

2 Management by I M Pandey (Vikas Publishing House) 

3 Financial Statement Analysis and Security Valuation by Stephen H. Penman (Tata McGraw-Hill) 

 

Subject Name: Project – Company Analysis (PCA) 

Subject Code: BI-BBA-PSVV-2 

Course Objective:  

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Report will be during the end of the semester.  

 

The students are expected to spend around 45-50 hours on the study of the different topics. There will be 

few sessions (5-6) handled by the faculty to orient the students about the course.  

 

 Contents  

 Porters Five Forces Model 

PESTLE Analysis 

SWOT Analysis 

MOST Analysis 

Business Process Modelling 

Use Case Modelling  

Non-Functional Requirement Analysis 

CATWOE 

Case Studies 

 

 

Guidelines for Preparing Presentation 

• Identification of Contemporary topics and understanding the need for study 

• Introduction to Area/topic selected 

• Literature Review   

• Detail discussion and Understanding of the presenter 

• Conclusion & Future Scope of the Research (if any) 
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Subject Name: Critical Thinking for Manager (CTM) 

Subject Code: BI-BBA-SEC-1 

Course Objective:  

● To familiarize students with the basic statistical tools used and to summarize and analyze quantitative 

information for decision making 

● Familiar with the basic statistical tools: How to calculate and apply measures of central tendency and 

measures of dispersion grouped and ungrouped data cases. 

● Understand about Probability Theory and its application in real business situation. 

● Understand about Probability Distributions. 

● Understand about Statistical Quality Control (SQC). 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction: 

Introduction; what is scientific thinking; what is critical thinking; what you read; hear and think; 

Reading between the line; challenging people’s rationality; reasoning; analyzing and arguing; 

What is not critical thinking; critical thinking and truth. Thinking process; how people think 

emotional and primitive reasons; epistemic reasons; Critical thinking engaging with scientific 

conversation; argument and critical thinking; dependent and independent reasons; exercises on 

critical thinking. 

II Developing Critical Thinking: 

Dedicative logic, inductive logic, Observation skills and techniques, reporting observation with 

facts, relation of facts with logical thinking, exercise on reporting of facts, Observation: passive 

and private or active and public; observable facts objective but fallible reporting facts and relevant 

facts. 

III Applying Critical and Reading: 

Thinking in circles the power of recursion, getting right kind of reading, difference between 

comprehension and reading, Arguments in reading and making notes, Introduction to falsification, 

logical point in favor of falsification, degree of falsification, clarity and precision, falsification 

progress 

IV Critical Writing: 

Data and information block, error biases; structuring the thoughts on the page, identifying the basic 

structure of writing, presenting evidence and setting out the argument, re-working with first draft, 

logical pitfalls and how to avoid it 

 

Textbooks 

1 The critical thinking tool kit by Galen a Foreman, Peter S Fosl, Jamie Carline Watson by  

2 Wiley Critical Thinking Skills for Dummies by Martin Cohen; Willey 
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Reference Books 

1 A Practical Guide to Critical Thinking: Deciding What to Do and Believe, Second Edition; Willey  

2 What is this called science by Chalmers 

 

Subject Name: Health and Fitness Management (HFM) 

Subject Code: BI-BBA-SEC-1 

Course Objective:  

The course aims at familiarizing students to a very important facet of personal life which goes a long way 

in understanding the relevance of fitness and thereby implementing changes in lifestyle. Although much of 

it is common knowledge, the course helps in enhancing awareness regarding human body and fitness needs. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction to a positive Health Lifestyle 

Understanding wellness 

Fitness concerns and needs in India 

Principles of Physical Fitness 

Concept & Components of Physical fitness. (Health & Motor skill related) 

Personal Physical fitness programs 

       General principles of Training 

II Cardiovascular Endurance and Fitness (aerobic exercise) 

Introduction to heart structure & Cardiac cycle. 

Energy production and system 

Aerobic exercise prescription & programs 

Benefit/Risk factors 

Muscular strength/Endurance 

Principles and development of muscular strength and muscular endurance. 

Weight training programs and alternative 

III Flexibility: 

Factors influencing flexibility 

Flexibility related to health and wellness 

Measurement & Development of flexibility 

Body Composition: 

Concept and assessment 

IV Development of Individual Fitness Program 

Exercise prescription 

Individualized workout 

Nutrition 

Basic nutritional information 

Determining caloric intake and expenditure 

Meal planning and diets 

Weight Management 
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Weight loss/gain and body composition 

Weight management and lifestyle 

Stress Management 

Stress related disease and disorders 

Stress and physical exercise 

 

Textbooks 

1 Bouchard, C. Shephard, R.J. Stephens T.,Sutton J.R. and Mcpherson B.D. (Eds) Exercise Fitness 

and Health. 

2 Larry M. Leith: Exercising your way to better mental health, Friends Publication India. 

 

Reference Books 

1 Hoffman R. and Collingwood T.Fit for duty, Human Kinetics. 

2 Werner V.K., Goeger, Fitness and Wellness, Wadsworth Thomas Learning. 

3 A consensus of current knowledge, Champaign, IL: Human Kinetics. 

4 Gordon Edlin, Health and wellness, Jones and Barlett Publications, Massachusetts. 

 

Subject Name: Yoga and Wellness (YW) 

Subject Code: BI-BBA-SEC-1 

Course Objective:  

The course aims at familiarizing students to a very important facet of personal life which goes a long way 

in understanding the relevance of fitness and thereby implementing changes in lifestyle. Although much of 

it is common knowledge, the course helps in enhancing awareness regarding human body and fitness needs. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction to a positive Health Lifestyle 

Understanding wellness 

Fitness concerns and needs in India 

Principles of Physical Fitness 

Concept & Components of Physical fitness. (Health & Motor skill related) 

Personal Physical fitness programs 

       General principles of Training 

II Cardiovascular Endurance and Fitness (aerobic exercise) 

Introduction to heart structure & Cardiac cycle. 

Energy production and system 

Aerobic exercise prescription & programs 

Benefit/Risk factors 

Muscular strength/Endurance 

Principles and development of muscular strength and muscular endurance. 
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Weight training programs and alternative 

III Flexibility: 

Factors influencing flexibility 

Flexibility related to health and wellness 

Measurement & Development of flexibility 

Body Composition: 

Concept and assessment 

IV Development of Individual Fitness Program 

Exercise prescription 

Individualized workout 

Nutrition 

Basic nutritional information 

Determining caloric intake and expenditure 

Meal planning and diets 

Weight Management 

Weight loss/gain and body composition 

Weight management and lifestyle 

Stress Management 

Stress related disease and disorders 

Stress and physical exercise 

 

Textbooks 

1 Bouchard, C. Shephard, R.J. Stephens T.,Sutton J.R. and Mcpherson B.D. (Eds) Exercise Fitness 

and Health. 

2 Larry M. Leith: Exercising your way to better mental health, Friends Publication India. 

 

Reference Books 

1 Hoffman R. and Collingwood T.Fit for duty, Human Kinetics. 

2 Werner V.K., Goeger, Fitness and Wellness, Wadsworth Thomas Learning. 

3 A consensus of current knowledge, Champaign, IL: Human Kinetics. 

4 Gordon Edlin, Health and wellness, Jones and Barlett Publications, Massachusetts. 

 

Subject Name: Computer Fundamentals (CF) 

Subject Code: BI-BBA-SEC-1 

Course Objective:  

Computers are a part of life-personal, social and professional. Use of computers has pervaded all forms of 

activities and all aspects of human society. It has become inevitable for students of management to learn 

computers and its application. 

 

● To introduce the students to the fundamentals of computers and familiarize them with the jargon 

commonly used by computer literates.  

● To introduce the students with some basic tools and applications which will enable them in e-

communicating effectively and analyse data for decision making using data of different kinds. 
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● To introduce the student to the internet and its applications and thereby empowering him to utilize e-

sources for upgrading his knowledge base. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction to Computers, Operating System, Windows & its Utilities 

Computer system components, Input devices, Output devices, storage devices, computer storage 

elements, types of computer, Applications of computers, advantages of using computer 

Operating System 

● Computer software categories  

● Introduction to operating system 

● Types of User Interfaces o Functions of Operating Systems 

● Types of Operating Systems 

● Examples of Operating system  

● Booting Process 

Windows  

● Introduction to Windows, features of Windows, various versions  

● Components Of Windows - Desktop, icon, My computer, My documents, Network 

Neighborhood, Recycle bin, start menu, taskbar, Windows Explorer 

● Control Panel - Date & time, display, mouse, user accounts, add & remove programs 

● Files and Folders Creating Folder Folder Operations (copying , moving and deleting) Creating 

files & file operations Creating Shortcuts  

● System Tools Disk Defrag 

Internet and Outlook  

● What is Internet  

● popular internet services o Functions of Internet like email, WWW, FTP, Usenet, IRC, instant 

messaging, Internet Telephony  

● How Internet works  

● Connecting to Internet  

● Managing emails  

● Using address book  

● Working with task list  

● Scheduling appointments  

● Reminders  

● Events  

● Journals  

● Notes 

II MS Word and Introduction to Excel 

Creating, navigating and editing Word documents  

Formatting text of a document  

Formatting , viewing and printing a document  
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Inserting and removing page breaks  

Insert Header and footers  

Viewing a document 

Page set up of a document  

Printing a document  

Working with tables and graphics  

Working with objects  

Mail merge and labels  

Spelling and grammar tools  

Autocorrect  

Auto text  

Auto format  

Inserting endnotes and footnotes  

Working with columns  

Inserting comments  

Creating index and tables from the content of document  

Counting words 

Macros  

Saving document with passwords.  

Introduction To Excel  

Concept of workbook, worksheet, workspace  

Types of data  

Formatting workbook  

Conditional formatting  

Sorting Data 

III MS Powerpoint 

Creating , browsing &saving Presentation  

Editing & formatting slides  

Linking multiple slides using hyperlinks and advance buttons  

Using slide layouts  

Adding notes to the slides  

Editing and formatting slides  

Working with slide masters  

Inserting objects on the slide  

Animating objects  

Slide transitions  

Choosing preset animations  

Triggering animations 

Applying sound effects to animation effects  

Playing videos  

Rehearsing timings  

Slide show  

Slide show options(using pen pointer, highlighter)  

Pack &go  
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Custom Show 

IV Advanced Excel 

● Data validation  

● Data filter (Auto & Advance)  

● Charts  

● What if analysis Goal seek Scenario  

● Protecting Worksheet  

● Types of error  

● Functions and formulas 1. Mathematical Round, ceil floor, fact, subtotal, sum , sum if 2. Logical 

AND, OR, NOT, if 3. Statistical Min, max, avg, count if 4. Text Concatenate, Exact, find, left, 

right, len, lower, upper, trim 5. Lookup Hlookup, Vlookup 6. Date and Time Date, day, 

days360, hours, minute, now, second, time, today, year, datediff 7. Financial Functions  

● FV, IPMT, NPER, NPV, PMT, PV, Rate  

● Pivot table  

● Data analysis (Standard deviation, Variance correlation, z-test, Chi-square) 

 

Textbooks 

1 Working with Personal Computer Software (2nd Ed.) – R.P.Soni, Harshal Arolkar, Sonal Jain , 

Wiley –India Publications 

 

Reference Books 

1 Office 2003 in simple steps- Dreamtech Press 

 

Subject Name: Principles of Economics – II – Macro (PoE-II) 

Subject Code: BI-BBA-CC-201 

Course Objective:  

Macro Economics is a broad field of study. It is a branch of Economics dealing with the performance, 

structure, behavior & decision making of the entire economy. 

 

● To study the behaviour and working of the economy as a whole. 

● To study relationships among broad aggregates. 

● To apply economic reasoning to problems of business and public policy. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction to Macro Economics:  

Definition, Scope, Importance and Limitations of Macro Economics  

National Income (NI) Accounting:  

Meaning of NI and Circular Flow of NI (in Four sector economy)  

Stock and flow concept, NI at Current Price and NI at Constant Price 

Various concepts of NI (GNP, GDP, NNP, NDP), Personal Income, Disposable Income 
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Methods for measurement of NI 

Difficulties in measurement of NI  

II Theory of Income and Employment 

Keynes’ consumption function, Investment function, 

Keynesian theory of Income and employment, Investment multiplier 

Interest rate theory - Liquidity Preference Theory 

III Money 

Definition and Functions, Stocks of Money, Credit creation by Commercial Banks 

Inflation 

Meaning of Inflation, Deflation, Stagflation and Causes of inflation, Measures to Control    Inflation 

Business cycle 

Meaning, characteristics and phases 

IV Monetary policy 

Meaning, Objectives and Tools 

Fiscal policy 

Meaning, Objectives and Tools 

Balance of Payments 

Meaning, Structure, Causes of Disequilibrium and Methods of Correcting Disequilibrium 

 

Textbooks 

1 Macro Economics by D.M.Mithani (Himalaya Publication) 

 

 

Reference Books 

1 Macro Economics by R. Cauvery (S.Chand Publication.) 

 

Topics for Assignments/Seminars/Presentations 

1 Functions of Commercial Banks 

2 Functions of Central Banks 

3 Factors affecting Business Cycle 

4 Use of National Income Data 

5 Difference between BOT and BOP 

6 Inflation in India 

7 Economic Growth and Economic Development 

8 Role of Economic Policies in Economic Growth 

9 Relationship between Inflation and unemployment 

 

Subject Name: Foundation of Statistics – II (FoS – II) 

Subject Code: BI-BBA-CC-202 

Course Objective:  

The student will understand the basic statistical concepts and terminology involved in sampling methods, 

normal distribution, statistical inference. The course focuses on how to interpret and solve business-related 

word problems and to develop simple Statistical models from a business perspective. 
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To create a better understanding of Statistical concepts in solving business and commerce related 

problems. The course serves as a good foundation for further study in management, accounting, 

marketing and finance. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Continuous Probability Distributions 

Uniform Distribution: Necessary conditions, Uniform Distribution Function and its properties. 

Normal Distribution: Necessary conditions, Normal Distribution Function and its properties. 

Exponential Distribution: Necessary conditions, Exponential Distribution Function and Its 

properties. 

II Sampling Distribution – Standard error of mean. Standard error of proportion for finite and infinite 

populations 

Estimation – Confidence level & Confidence Interval, Confidence interval using z and t statistic 

III Introduction to Hypothesis Testing – Types of hypothesis, Type I and Type II error. 

Hypothesis testing for single population – Hypothesis testing for mean and proportion using t and 

z statistic. 

IV Hypothesis Testing for two populations: Hypothesis testing for mean and proportion using t and z 

statistic. 

Simple Regression: Introduction to simple regression, determining equation of regression line, 

Standard error of regression model, Hypothesis testing for slope. 

 

Textbooks 

1 Ken Black -  Business Statistics for Contemporary Decision Making Wiley Student Edition 

Fourth or later edition 

 

Reference Books 

1 Richard I. Levin and David S. Rubin Statistics for Management Pearson Education) 6th Edition 

or later edition 
 

Subject Name: Cost Accounting (CA) 

Subject Code: BI-BBA-CC-203 

Course Objective:  

Owing to the growing need of inculcating cost consciousness and encourage cost- reduction efforts, the 

area of cost accounting has emerged as a vital branch of accounting. The modern -day businesses in the 

manufacturing as well as service sectors are faced with the challenges of intense competition nationally 

and globally. Hence, these business units are forced to recognize the impact of cost control and cost 

reduction on profits. At the root is the need to thoroughly understand the types, nature, behaviour and 

effect of the various elements of cost on the pricing, production and profits. For the managers, knowledge 

of cost accounting is a prerequisite to successful management accounting. 
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● To introduce the basics of cost accounting and enabling the student to correlate the two branches 

namely financial and cost accounting. 

● To build a base for learning management accounting 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Basic Concepts of Costing 

Meaning of Costing, Objectives of Cost Accounting, Functions of Cost Accountant, Advantages of 

Cost Accounting, Objections to Cost Accounting, Elements of Cost, Types of Costing, Cost 

Classification, Methods of Costing, Terms used in Costing (cost concepts for decision 

making) 

II Unit Costing 

Preparation of Simple cost Sheet (Only single product costing), Tender Cost Sheet (Estimated Cost 

Sheet) 

III Reconciliation of Cost and Financial Accounting 

Preparation of Reconciliation Statement based on Cost Sheet and Profit & loss Account. 

(Preparation of Cost Sheet and/or Profit & Loss Account and preparation of Reconciliation 

Statement) 

IV Non-Integral Accounting 

Cost ledger Control Accounts, Journal entries and preparation of Cost control Accounts. 

 

Textbooks 

1 Cost Accounting Text and Problems by M. C. Shukla, T. S .Grewal and M. P. Gupta– S Chand   

10th Edition. 

 

Reference Books 

1 Management Accounting by Paresh Shah – Oxford University Press 

2 Cost Accounting by J. Made Goda – Himalaya Publishing House – 1st Edition  

3 Cost Accounting by Jawahar Lal & Seema Srivastava – Tata McGraw Hill Publication - 2008 

Edition 
 

Topics for Assignments/Seminars/Presentations 

1 Application of different costing techniques in various industries 

2 Direct & Indirect Expenses classification 

3 Cost Accounting Records for movement of material and details of labour 

4 Contemporary issues in Cost Accounting 

5 Developing costing technique for a specific industry 

6 Cost Accounting Software used in various industries 

7 Practical application of uniform costing in various industries 

8 Use of Costing in Service Industry 

9 Cost Reduction and cost control techniques 
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Subject Name: Taxation and Law (T&L) 

Subject Code: BI-BBA-CC-204 

Course Objective:  

Although a consumer always pays Indirect taxes such as VAT and Service Tax, most of them are unaware 

of the concept, types and government policies for indirect taxes. This knowledge along with direct taxes 

will complete the taxation curriculum. 

 

● To introduce indirect tax laws in force and relevant rules and principles. 

● To introduce the basic concepts of Gujarat Value added Tax and Customs Law in India. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Constitutional Perspectives relating to Taxation Laws and Inter-State Goods & Service 

Tax: 

• Concept of Tax- Nature and characteristics of taxes 

• Constitutional Provisions Art. 265 to 289 –Article 279-A :  

• GST Council - Direct and Indirect taxes Tax evasion and tax avoidanced. Scope of taxing 

powers of Parliament,  

• Doctrine of Unjust Enrichment  

• Integrated Goods and Services Tax Act, 2017 : Object, Reasons, Salient Features, Goods and 

Services :  

• Place of supply –Imported into or Exported from India, 

• Location of Supplier/recipient is in India or outside India, Refund, apportionment of tax and 

settlement of fund, Transfer of Input Tax Credit 

II Income Tax Act - I 

The Income Tax Act: Basis of taxation of Income- Incomes exempted from tax-Various Heads of 

Income and taxability- Taxability of Agriculture Income, Taxation of individuals, HUF, firms, 

association of persons, Cooperative Societies and Non-residents. Capital Gain and its taxability  

III Income Tax Act - II 

• TDS, Advance Payment of Income Tax, Resident, Non-Resident and Ordinary Resident 

• Income Tax Authorities- Their appointment- Jurisdiction Powers and functions, Provisions 

relating to collection and recovery of Income TaxRefund of tax, appeal and revision provisions, 

offences and penalties. 

IV Intra State Goods and Service Tax: 

• Concept, Object and Reasons of Goods and Service Tax Act : Minimal interface between Tax 

Payer and Authorities, Defects of structure of old Indirect Tax Provisions in India, Goods and 

Service Tax : meaning, advantages- benefits of GST – Prevention of evasion of tax- frauds  

• Important Definitions of the Gujarat GST Act and Central GST Act :  

• Adjudicating Authority, Aggregate Turnover, Assessment, Business, Business Vertical, 
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Composite Supply, Continuous Supply of Goods, Continuous supply of Services, Drawback 

(Rebate of Duty), Input Service Distributor, Input Tax, Output Tax, Place of Business, 

Recipient, Turnover in State, Works Contract  

• Input Tax Credit, Levy and Exemption of Input Tax Credit : Conditions, Registration – Persons 

liable and not liable for registration, Procedure, Deemed Registration, Cancellation and 

Revocation of Registration. 

• Payment of Tax, interest, penalty etc., Tax Deduction at Source and Collection of Tax at source, 

filing of various returns : Monthly, Quarterly, annually, Refund of Tax, interest on delayed 

refunds, Consumer Welfare Fund  

• Assessment : self and provisional, Scrutiny of returns, Audit , Powers of Inspection, Search, 

Seizure and Arrest, Provisions relating to Appeal and Reasons, ADR Mechanism  

• Offences and Penalties under the GST Act 

 

Textbooks 

1 V. Ramachandran & T.A. Ramakrishnan (eds) A. N. Aiyar’s Indian Tax 

 

Reference Books 

1 Laws (2000) Company Law Institute of India Pvt. Ltd. Chennai. 

2 S. Bhattacharya & H. R. .Garg, Hbandbook of Direct Taxes (1990) Eastern Law House, Calcutta. 

3 Bhalla Monish, Commercial’s GST DECODED (2017) Commercial Law Publishers (India) Pvt. 

Ltd. 

4 V. S. Datey, TAXMANN’S GST Ready Reckoner, (2017) 

5 Garg Rakesh, Garg Sandeep, GST Laws Manual (2017), Bloomsbury Publishers, New Delhi 

6 Bare Act : Gujarat Goods and Services Act, 2017 

7 Constitution of India (101th Amendment) Act, 2016 

 

Subject Name: Project on Special Studies 

Subject Code: BI-BBA-PSVV-3 

Course Objective:  

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Report will be during the end of the semester.  

 

The students are expected to spend around 45-50 hours on the study of the different topics. There will be 

few sessions (5-6) handled by the faculty to orient the students about the course.  

 

 Contents  

 Students can select a special study topic.  

 

Guidelines for Preparing Presentation 

• Identification of Contemporary topics and understanding the need for study 

• Introduction to Area/topic selected 

• Literature Review   
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• Detail discussion and Understanding of the presenter 

• Conclusion & Future Scope of the Research (if any) 
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Subject Name: Research and Leisure Time Management (RLTM) 

Subject Code: BI-BBA-SEC-2 

Course Objective:  

The leisure and recreation industry has developed over the years. The Government initiatives for healthy 

lifestyles, national and international sports achievements, a booming tourism industry and individual 

interest have all contributed to the industry’s development. Many of these organisations are operating in 

diverse and dynamic business environments requiring specific management expertise. 

 

• To prepare students to design, manage and deliver leisure and recreation services to a variety of people 

in diverse settings. 

• Exposing them to the various contemporary issues in this area. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I • Fundamentals of Recreation 

• Concept & Meaning of Recreation 

• Need & Importance 

• Principles & Theories of Reception & Play. 

II • Therapeutic Recreation (Theoretical and philosophical foundations of Therapeutic recreation, 

behavioral, therapeutic use of activity; re-creative interaction-intervention techniques) 

• Recreation for the life-span (role of recreation and leisure on human development and its impact 

on healthy fatal development from conception, until death; Examination of the diverse, 

multicultural perspectives on recreation and leisure) 

III • Recreational Sports Programs and Administration (Organization and administration of 

intramural sports on elementary, secondary, college, and university levels; Program planning, 

facilities, equipment and financing of intramural sports and Leisure activity program). 

• Programme for different Categories 

➢ Men / Women 

➢ Child / Youth / adult / Old age 

➢ Physically/mentally challenged. 

• Recreational Facilities and Area Design 

IV • Current Issues in Recreation 

➢ Recent research and management development recreation. 

➢ Latest trends in recreation and Leisure time management 

➢ Employment opportunities and procedures   for  employment. 

• Practical (Conducting and organizing recreation and leisure time activity programme for any 

of the above mentioned categories) 

 

 

Textbooks 

1 Robert Hoffman & Thomas R. Collingwood, Fit for Duty, Huma Kinetics. 

2 Larry M. Leith, Exercising your way to better Mental health, 
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Reference Books 

1 Gordon S. & Garrett, W. Sports and Exercise in Midlife 

2 American academy of orthopedic surgeons. 

3 Bucher & Wuest, Foundations of Physical Education and Sport, B.I. Publications Pvt. 4Ltd. 

4 Smith R. And Austin D. Inclusive and special Recreation: Opportunities for persons with            

Disabilities, Human Kinetics 

5 Russell R. Leadership in Recreation, McGraw-Hill. 

6 Mull R. and Bayless K. Recreational Sports Management. Human Kinetics. 

 

Subject Name: Learning from World Leaders (LWL) 

Subject Code: BI-BBA-SEC-2 

Course Objective:  

It brings together the ideas, innovations and achievements of the great world thinkers and leaders of 

contemporary times for the students to learn and benefit from. In studying the selections, the students will 

get to discuss and debate a wide range of topics—from academic disciplines, such as philosophy, history, 

sciences, psychology, literature, performing arts and theatre to social and cultural issues and much more. 

This will provide the students with a window into a critical understanding of the globalized world. The 

personalities selected in this course are indicative, and additions or changes can be made according to the 

choice of the teachers, giving them a leeway to adapt the course to their own teaching methods and 

pedagogic requirements. Approximately two selections from each category need to be studied during the 

course. A typical course would include an extract from the life story/work/speech/personal 

correspondence/biography, etc., of these personalities, an annotated description of the context of the 

personality, his/her work and contribution to humanity. 

 

• To provide an opportunity to the students to 'learn by example' from great leaders belonging to the 

various fields 

• To inspire the GENEXT to evolve into fine thinking individuals who will live more contented lives 

and also perform meaningful functions and activities for one’s own self and the society. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I From the World of Sciences  

Extracts from the life stories and works of: Einstein, Edison, Rutherford, Marconi, C. V. Raman, 

Ronald Ross; Marie and Pierre Curie; Alexander Fleming; Frederik Sanger 

II From the World of Industry 

Extracts from the life stories and works of: Bill Gates; Larry Page and Sergey Brin; John Ford; 

Steve Jobbes; Lee Iaococca; Rupert Murdoch; Richard Branson; Marjorie Scardino; 

III From the World of Politics and Social Enterprise 

Extracts from the life stories and works of: Abraham Lincoln, Lenin, Nelson Mandela; Barack 

Obama, Gorbachev, Mustafa Kemal Pasha; Yitzhak Rabin; Sukarno; Ong San Su Kyi; Golda 

Meyer; 

IV From the World of Arts, Culture, and Sports 
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Extracts from the life and stories of: Hellen Keller; Charles Chaplin; The Beatles; Michael 

Angelo; Picasso; Tyeb Mehta; Danny Boyle; Richard Attenborough; Pele; Bolt; Jessie Owens; 

Bryan Lara, Don Bradman 
 

Subject Name: Human Value and Ethics (HVE) 

Subject Code: BI-BBA-SEC-2 

Course Objective:  

To help the students appreciate the essential complementarily between 'VALUES' and 'SKILLS' to ensure 

sustained happiness and prosperity. To facilitate the development of a Holistic perspective among students 

towards life and profession as well as towards happiness and prosperity based on a correct understanding 

of the Human reality and the rest of Existence. 

This subject is designed to provide a basic understanding to the students with reference to working of 

Corporate work culture through the process on the basis of the Universal Human Values and movement 

towards value-based living in a natural way. The Course objective is to highlight plausible implications 

ethical human conduct, trustful and mutually fulfilling human behaviour and mutually enriching interaction 

with Nature. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Course Introduction - Need, Basic Guidelines, Content and Process for Value Education 

• Understanding the need, basic guidelines, content and process for Value Education. 

• Self Exploration–what is it? - its content and process; ‘Natural Acceptance’ and Experiential 

Validation- as the mechanism for self exploration, Continuous Happiness and Prosperity- A 

look at basic Human Aspirations. 

• Right understanding, Relationship and Physical Facilities- the basic requirements for fulfilment 

of aspirations of every human being with their correct priority. 

• Understanding Happiness and Prosperity correctly- A critical appraisal of the current scenario 

II Understanding Harmony in the Human Being - Harmony in Myself!  

• Understanding human being as a co-existence of the sentient ‘I’ and the material ‘Body’  

• Understanding the needs of Self (‘I’) and ‘Body’ - Sukh and Suvidha. 

• Understanding the Body as an instrument of ‘I’ (I being the doer, seer and enjoyer). 

• Understanding the characteristics and activities of ‘I’ and harmony in ‘I’. 

• Understanding the harmony of I with the Body: Sanyam and Swasthya; correct appraisal of 

Physical needs, meaning of Prosperity in detail. 

III Understanding Harmony in the Family and Society- Harmony in Human-Human 

Relationship  

• Understanding Harmony in the family – the basic unit of human interaction 

• Understanding values in human-human relationship; meaning of Nyaya and program for its 

fulfilment to ensure Ubhay-tripti; Trust (Vishwas) and Respect (Samman) as the foundational 

values of relationship  

• Understanding the meaning of Vishwas; Difference between intention and competence  
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• Understanding the meaning of Samman, Difference between respect and differentiation; the 

other salient values in relationship  

• Understanding the harmony in the society (society being an extension of family): Samadhan, 

Samridhi, Abhay, Sah-astitva as comprehensive Human Goals. 

IV Understanding Harmony in the Nature and Existence - Whole existence as Co-existence  

• Understanding the harmony in the Nature. 

• Interconnectedness and mutual fulfilment among the four orders of nature recyclability and 

self-regulation in nature. 

• Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units in all-

pervasive space.  

• Holistic perception of harmony at all levels of existence - Practice Exercises and Case Studies 

will be taken up in Practice Sessions. 

 

Textbooks 

1 The text book R.R Gaur, R Sangal, G P Bagaria, A foundation course in Human Values and 

professional Ethics, Excel books, New Delhi, 2010, ISBN 978-8-174-46781-2. 

2 R.R Gaur, R Sangal, G P Bagaria, A foundation course in Human Values and professional Ethics 

– Teachers Manual, Excel books, New Delhi, 2010. 

 

Reference Books 

1 B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co., Lucknow. 

Reprinted 2008. 

2 Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991 

3 Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra Shodh, 

Amravati. 
 

Topics for Assignments/Seminars/Presentations 

1 Meta- Ethics and Ethical Argumentation in detail. 

2 Applied Ethics and their effects on the Organization. 

3 Basic Values of the Human and their Effects on the Personality. 

4 Personality Development through Motivation and Communication. 

5 Ethical Behavior in the Organization. 

6 Importance of the Values in the Human Life and their behavior. 

 

Subject Name: E-commerce (E-com) 

Subject Code: BI-BBA-SEC-2 

Course Objective:  

The Primary goal of e-commerce is to reach the maximum customers. The field of management has 

undergone a sea change and has today assumed a form of a profession with a well-defined body of 

knowledge. This knowledge is continuously evolving, and new issues and findings are constantly emerging. 

This field is attracting many people who want to undergo a formal training in this area. 

 

This Course provides an introduction to information system for business and management. It is designed to 

familiarize students worth organizational and managerial functions of technology and systems, the technical 
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foundation for understanding information systems. The first part of this course will give you a brief 

understanding of the SEO and Digital Marketing. The second part will give the understanding of the 

different marketing functions like advertising, promotion and brand awareness. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Fundamentals of e-Commerce: Commerce: Meaning & Nature, e- commerce. 

• Definitions & Meaning, Origin, Scope & Goals, Feature, Needs & functions of E-Commerce.  
• Significance, Advantages & Disadvantages of the E-Commerce.  
• Essentials of E-Commerce, ecommerce v/s Traditional Commerce, 

• Technologies used in e-Commerce. 

II Business Models for e-Commerce: 

• E-Business: Meaning, Definitions and Importance of E-Commerce.  

• E-Business Models based on the relationships of Transaction Parties.  

• B2C, B2B, C2C, C2G, G2G, B2G. 

III Business Models for e-Commerce: 

• Manufacturing Model 

• Advertising Model  

• Value Chain Model 

• Brokerage Model 

• E- Payment Systems Models of Payments: Credit Cards, Debit Cards & Smart Cards. 

• E-Credit Accounts & e Money/Cash. 

IV Digital Signatures 

• Legal positions of Digital Signatures ,  

• Procedure & working of Digital Signature technology,  

• E-Payment and Risk: Data Protections, risk from mistakes and disputes, Consumer protection, 

Management Information Privacy. 

• Managing Credit Risk. 

 

 

Textbooks 

1 The Complete E-Commerce Book by Jennies Reynolds. 

 

Reference Books 

1 The Everything Store :- Jeff Boz by Amazon  

2 E-Commerce: Fundamentals and Application by Henry Chan and Raymond Lee. 

3 E-Commerce an Indian Perspective by Preety Josheph. 

 

Topics for Assignments/Seminars/Presentations 

1 Writing about the merits and demerits of the E-Commerce. 

2 How to increase the Online Market. 
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3 Why People should Prefer Online Market Place for Purchasing any product Justifying the 

Statements and what is the things Customer check before purchasing any product from the Online 

Market. 

4 Changing the Consumer scenario from the Offline to Online Market. 

5 E-Commerce is the Marketing Mastery. 

6 Internet Commerce Summit. 

 

Subject Name: Operation Research (OR) 

Subject Code: BI-BBA-CC-205 

Course Objective:  

The student will understand the basic operations research concepts and terminology involved in Linear 

Programming Problem, Transportation & Assignment Problems, PERT & CPM, Game Theory. The course 

focuses on how to interpret and solve business-related word problems and to develop simple O.R. models 

from a business perspective. 

 

To create a better understanding of Operations Research concepts in solving business and commerce related 

problems. The course serves as a good foundation for further study in management, accounting, marketing 

and finance. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Overview of Operations Research (OR) 

• Origin of OR 

• OR Models and Modeling 

• Application and Scope of OR 

Linear Programming Problem (LPP) 

• Introduction and General Mathematical Formulation of LPP 

• Assumptions of LPP 

• Formulation of LPP – application of LPP 

• Graphical Solution 

• Dual formulation of LPP 

II Transportation Problems (TP) 

• General Mathematical Formulation of TP 

• IBFS using North West Corner Rule (NWCR), Least Cost Method (LCM) and Vogel’s 

Approximation Method (VAM) 

• Optimum solution using Modified Distribution (MODI) method 

• Solutions of TP under special cases of degeneracy, multiple, unbalanced, restricted and 

maximization. 

III Network Models and Methods 

• Introduction to network, network diagram, concepts of event and Activity, critical path 

• CAPERT 

• CPM 

• Forward pass, Backward pass 

• Calculating EST, EFT, LST, LFT, Float of an activity and event 
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IV Game Theory 

• Introduction of Game Theory and some basic terms 

• Pure and Mixed strategy games 

• Two-Persons Zero-Sum Games 

• The Maximin- Minimax Principle 

• Games without saddle point (Mixed strategies) 

• Reduce game by Dominance 

Assignment Problems(AP) 

• General Mathematical Formulation of AP 

• Hungarian Method of solving AP 

• Solutions of AP under special cases of unbalanced , maximization & restricted 

 

 

Textbooks 

1 An Introduction to Management Science: Quantitative Approach to Decision Making by   

Anderson, Sweeney & Williams – Cengage (Erstwhile Thomson) Publications 11e 

2 Practical Management Science by Winston & Albright – Cengage Erstwhile Thomson) 

Publications 

 

Reference Books 

1 Introduction to Operations Research by Hillier & Lieberman – TataMcGraw Hill Publication 

2 Introduction to Operations Research by H. A. Taha- PHI Publications 

3 OR Techniques for Management by V. K. Kapoor – Sultan Chand & Sons 

4 OR Theory & Practice by J. K. Sharma – McMillan Publications 

5 Operations Research by Premkumar Gupta & D. S. Hira - S. Chand Publications 

6 Quantitative Analysis for Management by Render, Stair, Hanna & Badri – Pearson Publications 

Quantitative Techniques in Management by N. D. Vohra – Tata Mcgraw Hill Publications 
 

Topics for Assignments/Seminars/Presentations 

1 Assignments on Linear Programming Problem Assignments on Transportation Problems  

2 Assignments on Network Analysis 

3 Assignments on Game Theory and Assignment Problem 

4 Prepare a project on application of Linear Programming Problem Prepare a project on application 

of Assignment Problem 

 

Subject Name: Business Environment (BE) 

Subject Code: BI-BBA-CC-206 

Course Objective:  

No business enterprise can exist in a vaccum. It is an integral part of the society in which it exists. Therefore, 

decisions in a business enterprise and its performance is always influenced by a number of varied factors. 

For efficient and effective decision making, the business enterprise must understand its relationship with the 

surrounding environment. 

 

The objective of this course is to sensitize towards the overall business environment within which 

organization has to function and to provide insight to students of its implication for decision making in 
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business organizations 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction to Business Environment 

Concept, Definition & Importance of Business Environment, Internal & External environment 
of business 
Economic Environment 

Reforms in Indian Money Market, Primary Capital Market & Secondary Capital Market. 

II Union Budget: Concept, Main constituents of Budget, Various types of Budgetary Deficits. 

Price & Distribution controls: Objectives, Price controls; Direct Vs Indirect, Administered prices, 

Dual pricing, Subsidization, Public Distribution System. 

Privatization: Concept, Ways of privatization, Disinvestment process in India. Exit Policy 

III Global Environment 

Globalization: Definition, Meaning & indicators of Globalization 

Foreign Investment Flows: Concepts of FDI, FPI & Role of Foreign Investments. 

Introduction of GATT, Origin & Objectives of WTO, Impact of WTO on Indian Economy. 

MNCs: Meaning of MNC & TNC, Benefits from MNCs, Problems brought by MNCs. 

EXIM Policy (Latest) 

IV Social Environment 

Meaning of Social Responsibility of Business & various social responsibility of Business. 

Business Ethics: Meaning & Its importance 

Consumerism: Concept, Consumer Rights & Consumerism in India 

Technological & Natural Environment 

Concept of Technology & Innovation, Sources of Technology Dynamics Concept of Natural 

Environment & its impact on Business 

 

Textbooks 

1 Economic environment of business by H.L. Ahuja, S. Chand 

2 Business Environment: Text & Cases, Francis Cherunilam, Himalaya Publishing House,  

 

Reference Books 

1 Essentials of Business Environment, K.Ashwathappa, Himalaya Publishing House, 6th Edition: 

2 Indian Economy, S.K.Misra & V.K.Puri, Himalaya , Edition:25th 

3 Indian Economy, Ruddar Datt & K.P.M Sundharam, S.Chand & Company Ltd.,57th Edition 

 

Topics for Assignments/Seminars/Presentations 

1 Detailed study of union budget. 

2 Latest provisions of a new EXIM policy. 

3 How SEBI works? 

4 Effects of globalization on world economy. 

5 Disinvestment process in India. 

6 Discussion over the union budget of that year 
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7 Impact of FDI & FPI on Current Account Deficit 

8 Is Globalisation a tool in the hands of MNCs to enter in any country? 

9 Business Ethics & MNCs 

10 Latest challenges present in modern business environment. 

11 Detailed discussion on benefits and limitations of latest budget. 

12 How administered prices affect the functioning of the economic system. 

13 Recent changes in the attitudes of corporate in relation to CSR. 

 

Subject Name: Company Accounts (CA) 

Subject Code: BI-BBA-CC-207 

Course Objective:  

The objective of the paper is to familiarize the students in respect of various legal provisions for preparation 

and presentation as per the Indian Companies Act, 1956 and the prevailing accounting standards. The course 

also exposes to students’ contemporary issues in Accounting. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I • Issue of Bonus shares -Meaning, Sources and Guidelines for the issue of Bonus Shares, 

Accounting treatment for the issue of bonus shares. 

• Share split- subdivision of shares and conversion of shares into Stock. 

• Buyback of shares: Meaning, Legal provisions for buyback of shares, SEBI guidelines    for 

buyback, accounting treatment for buyback. 

• Employee Stock Option Scheme: 

Meaning 

Employee Stock Purchase Scheme 

II Final Accounts of Companies 

Vertical Format Only – Excluding calculation of managerial remuneration 

III Amalgamation and Absorption 

Accounting for Mergers and Acquisitions (As per Indian Accounting Standard – 14) 

Purchase method and pooling of interest method (excluding Inter- Company holding) 

IV Human Resource Accounting: 

Meaning, Objectives, Benefits and Limitations, Methods of Valuation (Only theory) - Historical 

Cost, Replacement Cost, Opportunity Cost, Standard Cost and Present Value Method. 

Inflation Accounting: Meaning, Approaches to Inflation Accounting 

Recent developments in accounting: 

• Environmental accounting – Meaning and Significance, An Overview of Corporate 
• Environmental reporting in India. 
• Forensic accounting – Meaning, Role of Forensic Accountant 

 

Textbooks 

1 Corporate Accounting 5th Edition by Dr. S.N.Maheshwari & Dr. S.K. Maheshwari Vikas 

Publishing House. 

2 Advanced Accountancy – II (Corporate Accounting), 18th Edition by S.P.Jain & K. N Narang , 

Kalyani Publication. 
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Reference Books 

1 Financial Accounting – Principles & Practices by Jawaharlal and Seema Srivastava. S.Chand 

Publication. 

2 Corporate Accounting – by A. Muklherjee & M. Hanif – Tata Mcgraw Hill. 

3 Financial Accounting for Management (An Analytical Perspective) 3rd Edition by Ambrish 

Gupta - Pearson Publication 
 

Topics for Assignments/Seminars/Presentations 

1 Lean Accounting- Meaning and Objectives. 

2 Social Accounting – Meaning and Approaches to Social Accounting 

3 Right Issue – Concept and advantages. 

4 Company Liquidation – Meaning, modes and consequences. 

5 Brand Accounting. 

6 Inter Firm Comparison – Meaning, Pre-requisites, advantages and limitations. 

7 Auditing – Meaning, Objectives, Types of Audits, Qualities of an auditor, qualifications of                        

an auditor, Status of an auditor 

8 Foreign Exchange Accounting. 

9 Accounting Standards - AS – 3 & AS – 6. 

10 Deferred Tax Liability and Deferred Tax Asset. 

11 Earnings per Share. 

12 Extensible Business Reporting Language (XBRL) 

 

Subject Name: Business Research Method (BRM) 

Subject Code: BI-BBA-CC-208 

Course Objective:  

This subject is introducing to create ability among the students to evaluate current research and prepare 

alternate directions for further work. It creates ability to develop hypothesis and methodology for research. 

It creates ability to comprehend and to deal with complex research issues in order to communicate their 

scientific results clearly for peer review. 

 

• To gain insights into how scientific research is conducted 

• To learn and understand the basic statistics involved in data presentation 

• To identify the influencing factor or determinants of research parameters 

• To test significance, validity and reliability of the research results 

• To help in documentation of research results 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 3 of one hour each 

 

Unit Contents 

I • Fundamentals of Research: Meaning, Objectives and significance 

• Types of Research: Basic research, applied, Descriptive, Historical, Exploratory, Experimental, 
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Ex-post-factor and Case Study Approach. 

• Approaches to Research: Quantitative Approach & Qualitative Approach 

• Importance of research in management decisions 

• Various areas of research in business 

II Research Process:  

Selecting the topic, defining the research problem, objectives of     research, literature survey, 

sample design, data collection, execution of project, analysis of data and hypothesis testing, 

generalization and interpretation and preparation of research project. 

III Sampling:  

Meaning, Sample and Sampling, Essential of good sample, Sample Size, 

Methods of Sampling: 

• Probability Sampling: simple Random Sampling, Stratified Random Sampling, Cluster     

Sampling, Multi Stage Sampling. 

• Non-Probability Sampling: Purposive Sampling, Quota Sampling, Convenience Sampling. 

Sources 

Methods of Data Collection: 

• Primary Sources: Observation, Interview, Questionnaire, Interview Schedules 

• Secondary Sources: Data Processing, Tabulation, Data analysis and Interpretation 

IV Case Study: F – Test, ANOVA, t – test, Chi – Square Test 

 

Textbooks 

1 C. R. Kothari, Research Methodology Methods and Techniques, Vishwa Prakashan 

2 Sunita Pawar, Research Methods in Business, Sheth Publishers Pvt. Ltd. 

 

Reference Books 

1 Richard Levin, David Rubin, Statistics for Management, Pearson Education 

2 Donald Cooper, Pamela Schindler, Business Research Methds, Tata McGraw- Hill Co. Ltd. 

3 Dr Prashant Sarangi, Introduction to Research Methodology 

4 Dr Neena Sondhi & Dr Deepak Chawla, Research Methodology Concepts & Cases, Vikas 

Publishing. 
 

Subject Name: ICE Project (ICEP) 

Subject Code: BI-BBA-PSVV-4 

Course Objective:  

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Report will be during the end of the semester.  

 

The students are expected to spend around 45-50 hours on the study of the different topics. There will be 

few sessions (5-6) handled by the faculty to orient the students about the course.  

 

 Contents  

 Students can select a special study topic.  
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Guidelines for Preparing Presentation 

• Identification of Contemporary topics and understanding the need for study 

• Introduction to Area/topic selected 

• Literature Review   

• Detail discussion and Understanding of the presenter 

• Conclusion & Future Scope of the Research (if any) 
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SEMESTER - V 
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Subject Name: Stress Management (SM) 

Subject Code: BI-BBA-SEC-3 

Course Objective:  

This subject is introducing to create ability among the students to evaluate current research and prepare 

alternate directions for further work. It creates ability to develop hypothesis and methodology for research. 

It creates ability to comprehend and to deal with complex research issues in order to communicate their 

scientific results clearly for peer review. 

 

• To gain insights into how scientific research is conducted 

• To learn and understand the basic statistics involved in data presentation 

• To identify the influencing factor or determinants of research parameters 

• To test significance, validity and reliability of the research results 

• To help in documentation of research results 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction:  

Definition and nature of Stress; stress and emotions; biological component of   stress; arousal and 

stress; stress and brain. 

II Occupational stress; stress and individual and work; the quality of working life; stress amongst 

managers and leaders; stress-conflict-leadership. 

III Stress Coping strategies: coping with stress involving mind, body, spirit. 

IV Management of stress: art of stress management; leading a stress free life; stress and yoga, novel 

ways of managing stress. 

 

Textbooks 

1 “Stress Management” Dr. P.K.Dutta, Himalaya Publishing House, First Edition 2010 

 

Subject Name: Disaster Management (DM) 

Subject Code: BI-BBA-SEC-3 

Course Objective:  

This course aims to provide an insight into immensely significant area of common welfare. The course 

will enable a student to understand the major types of natural and man-made disasters and also methods 

of mitigating their ill-effects on the human race.  The course also covers a few modern disasters which 

are hitherto not experienced by humankind across the globe. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 
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Unit Contents 

I • Definition of disaster; General Effects of disaster; Causal factors, Disasters and development 

(cause and effect) Meaning of disaster Management. 

• Types of disasters/hazards: Natural, Anthropogenic, Sociological Technological, transport, 

climate change. 

• Social and Psychological dimensions of disasters, coping with stress, anxiety and fears. 

• Technology and disaster management and latest technological equipment 

• Disaster Response: Reasons for concern, objectives, Study of responses in Kutch Earth-

quake,2001. 

II • Disaster Management Agencies and their functions. 

• Disaster Risk Management: definition, need, obstacles, Disaster Relief and factors, 

international approach to integrated disaster risk management. 

• Risk mitigation strategies, Participatory assessment of disaster risk, Disaster Reduction. 

Communicable diseases occuring after natural disasters, their prevention. Mass casualty 

management. 

• Technology and disaster management and latest technological equipments to combat disasters. 

III Relief, Rehabilitation, Displacement and Development, Priorities and opportunities in rehabilitation 

and reconstruction, relevance of mitigation and its techniques, mitigation measures, People's 

participation, Disaster Recovery: Business continuity planning Role of NGOs in managing disasters. 

IV • Bio-terrorism: Meaning, Threat assessment, GIS and Epidemiology, Advantages of GIS and its 

applications in health. 

• India's natural disaster's proneness, Management of disasters in India: Institutional and policy 

framework. 

• Disaster Planning, significance of Disaster Risk Reduction, Government Policies on the same, 

strategies presently being adopted. 

• A brief overview of the Disaster Management Act. 

 

Textbooks 

1 Disaster Management: M. Saravana Kumar: Himalaya Publishing House 

2 Introduction to Disaster Management: Satish Modh: Macmillan 

 

Reference Books 

1 Citizen's guide to Disaster Management: Satish Modh: Macmilla 

 

Subject Name: Financial Software Package (FSP) 

Subject Code: BI-BBA-SEC-3 

Course Objective:  

To expose the students to understand how to perform Accounting, Inventory, and Basic Taxation and (GST, 

TDS) from the basic to advanced level. This tally erp syllabus make you expert in Accounting and Finance 

domain from the scratch. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 
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Unit Contents 

I Fundamentals of Tally. ERP 9 

Company Features  

Configuration  

Getting functions with Tally.ERP9  

Creation / setting up of Company in Tally.ERP9  

II Accounting Masters in Tally  

Chart of Groups  

Groups  

Multiple Groups  

Ledgers  

Multiple Ledgers  

III Inventory Masters in Tally 

Stock Groups  

Multiple Stock Groups  

Stock Categories  

Multiple Stock Categories  

Units of Measure  

Stock Items 

Advance Inventory in Tally  

Order Processing  

Recorder Levels  

Batch-wise details  

Bill of Materials  

Batch-Wise Details 

Different Actual and Billed Quantities  

Price Lists  

Zero-Valued Entries  

Additional cost details  

POS 

IV Voucher Entries in Tally 

Introduction  

Types of Vouchers  

Chart of Vouchers  

Accounting Vouchers  

Inventory Vouchers  

Invoicing  

Advance Accounting in Tally 

Bill-wise details  

Cost centers and Cost Categories  

Multiple currencies  

Interest calculations  

Budget and controls  

Scenario management  

Bank Reconciliation 

 

Textbooks 

1 Tally.ERP 9 with GST in Simple Steps · 1 February 2020 ; Tally .ERP 9 Training Guide · by Asok 

K. 
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2 Financial Accounting With Tally.ERP 9 (In Hindi). Hindi Edition | by Dr. Abhishek Shrivastava 

 

Reference Books 

1 Official Guide to Financial Accounting Using Tally.ERP 9 with GST. by Tally Education Pvt. 

Ltd. 

2 Comdex Business Accounting with MS Excel and Tally ERP 9 Course kit. by Vikas Gupta 

 

Subject Name: Foreign Language (FL) 

Subject Code: BI-BBA-SEC-3 

Course Objective:  

The students will learn a new language that will help them expand their communication horizons. 

 

 Contents  

 Department will select a language that is preferred by the majority of the students from 

the following: 

• French Language 

• Spanish Language 

• German Language 

• Chinese Language 

• Japanese Language 

• Italian Language 

• Russian Language 

• Portuguese Language  

• Korean Language 

• Mandarin Language 

 

 

Subject Name: Marketing Management (MM) 

Subject Code: BI-BBA-CC-301 

Course Objective:  

The field of management has undergone a sea change and has today assumed a form of a profession with a 

well-defined body of knowledge. This knowledge is continuously evolving and newer trends are constantly 

emerging. Now it has become utmost necessary for everyone to have knowledge of this field. 

 

This subject is designed to provide a basic understanding of the subject of marketing management to the 

students. What marketing management is? How it has evolved during the time? What can be marketed and 

How it can be marketed? 

 

The second part of the same subject (offered in the fourth year) will throw light on the variables of marketing 

mix and the marketing strategies related to it. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 
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Unit Contents 

I Introduction to Marketing 

• Scope and Importance 

• Core Marketing Concepts 

• Marketing as a Function 

• Marketing Orientations or Concepts 

• Difference between Selling & Marketing 

• Marketing Process 

• Choosing the Optimum Marketing Mix 

• Marketing Mix 

➢ Developing the Marketing Mix 

➢ The Role of Marketing Mix in Marketing Planning and Marketing Strategy 

II Market Segmentation, Targeting and Positioning  

• What is Market Segmentation? 

• Benefits of Segmentation 

• Bases of Segmentation 

• Target Marketing 

➢ Positioning 

III Buyer Behaviour and Marketing Research 

• What is Buyer Behaviour? 

• Meaning and Importance 

• Buyer Behaviour Models 

• Buying Characteristics Influencing Consumer Behaviour 

• Buyer Decision Making Process (including Buying Roles and Types of Buyer Behaviour) 

• Factors Influencing Organizational Buyers 

IV Marketing Research and Marketing Information Systems (MkIS) 

• Definition of Marketing Research 

• Objectives and Importance of Marketing Research 

• Process of Marketing Research 

• Applications of Marketing Research 

• Limitations of Marketing Research 

• Introduction of MkIS 

• Components of a MkIS 

 

Textbooks 

1 Marketing Management; Dr. K.Karunakaran, Himalaya Publishing House, 2009 Edition. 

 

Reference Books 

1 Marketing Management, 13th Edition: A South Asian Perspective, Abraham Koshy and 

Mithileshwar Jha, Philip Kotler and Kevin Keller. 

2 Marketing Management, Rajan Saxena, 4th Edition, Tata-Mcgraw Hill. 

3 Marketing Management – Global perspective, V S Ramaswamy and S Namakumari, Indian 

context; 4th Edition Macmillan Publishers India Ltd 
 

Topics for Assignments/Seminars/Presentations 

1 Ten entities that can be marketed. 
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2 Difference between product and service. 

3 Holistic Marketing Concept. 

4 Bases of Segmentation for the following products: Books, Shoes, Mangal sutra, Broom, Printer, 

Cosmetic Lenses, Readymade Furniture (Full Bed Room Set) and Pen drive. 

5 Consumer buying behaviour for consumer durables, two wheelers and digital products. (Any 

two products) 

6 Societal marketing by local/state/central government of India. 

7 Product line and product mix of any one company. 

8 Target market of any 3 companies in/for last 5 years. 

 

Subject Name: Financial Management (FM) 

Subject Code: BI-BBA-CC-302 

Course Objective:  

Over the last two decades, Indian business and finance have considerably changed owing to deregulation, 

liberalization, privatization and globalization. In wake of these changes and developments, the subject of 

Advanced Financial Management has assumed all the more importance. 

 

• The syllabus aims to develop a thorough understanding of the concepts and theories in Financial 

Management. 

• It intends to give an understanding of various financial decisions which has impact on shareholders 

and wealth creation. 

• To develop familiarity with the analytical techniques helpful in financial decision making. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Cost of Capital 

• Meaning and importance of Cost of Capital 

• Explicit and Implicit Costs 

• Measurement of Specific Costs 

• Weighted Average and Marginal Cost of Capital (including sums using market and book 

value weights) 

• Capital Asset Pricing Model (excluding sums) 

II Valuation of Securities  

• Valuation of bonds/debentures 

• Yield to Maturity (YTM) Short-cut Method (as per Khan and Jain) 

• Valuation of Preference Shares 

• Valuation of Equity Shares: no growth, constant growth and multi-stage growth models 

III Risk Management and Derivatives  

• Concept of Risk and Uncertainty 

• Meaning and Characteristics of Derivatives 

• Meaning of: 

➢ Spot 
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➢ Forward Contracts 

➢ Future Contracts 

➢ Options: Call and Put 

• Difference between Forwards and Futures 

• Difference between Futures and Options 

• Risk Evaluation Approaches in Capital Budgeting 

➢ Risk Adjusted Discount Rate 

➢ Certainty Equivalent Approach 

➢ Decision Tree 

IV Dividend Theory 

• Meaning of Dividend 

• Types of Dividend Policy 

• Determinants of Dividend Policy 

• Dividend Theories: 

• Walter Model 

• Gordon Model 

• Modigliani-Miller (MM) Model 

 

Textbooks 

1 Financial Management by Khan & Jain (5th Edition), McGraw Hill – For Units 1, 2 & 3 

 

Reference Books 

1 Strategic Financial Management by Ravi M Kishore (2nd Edition), Taxmann – For Units 3 & 4 

2 Financial Management by Prasanna Chandra (7th Edition), Tata McGraw Hill 

3 Financial Management by I M Pandey (9th Edition), Vikas Publishing 

 

Topics for Assignments/Seminars/Presentations 

1 Practical Application of Cost of Capital 

2 Concepts of Value 

3 Important terms in Options Contract 

4 Financial Engineering 

5 Shareholder Value Creation 

6 A Study on trends in dividend policy in Indian Companies 

7 Foreign Exchange markets and Dealings 

8 Foreign Exchange Risk Management. 

 

Subject Name: Human Resource Management (HRM) 

Subject Code: BI-BBA-CC-303 

Course Objective:  

Any organization is made up of four basic resources – Men, Material, Money and Machinery. It is people 

that make use of non-human resources and hence are considered most significant resources in an 

organization. Better educated, more skilled and well aware of their interest are few distinguishing 

characteristics of modern human resources. Human resource management is an art of managing human 
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capital in such manner that they give best to the organization. 

 

• To impart the fundamentals of Human Resource Management to the students. 

• To introduce HRM as an integral managerial function while focusing on pre- procurement, 

procurement and development of human resources. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Introduction to Human Resource Management and Pre-Procurement  

• Definition, Scope and Objectives of HRM 

• Pre-Procurement 

• Human Resource Planning: Definition of HRP; Process (including demand forecasting methods 

– managerial judgement, work study, ratio-trend analysis and Delphi technique) and supply 

forecasting methods (management inventory, skill inventory, inflows and outflows, turnover 

rate, conditions of work and absenteeism) 

• Job Analysis: Meaning of Job analysis, Process of job analysis (including methods of data 

collection – interview, questionnaire, observation, checklist, diary, technical conference. 

II Procurement 

• Recruitment: Definition and process of recruitment. 

• Selection: Definition; Types of selection tests (in detail) – personality, interest, graphology, 

medical, ability, aptitude, psychomotor, polygraph test ; Factors to be considered while 

choosing selection test- reliability, validity, objectivity and standardization. Meaning of 

interview, types of interviews (in detail)- one to one, sequential, panel, structured, unstructured, 

mixed, behavioral, stress. Common interview problem, interview do’s and don’ts. 

• Orientation: Meaning, types of orientation programmes – formal and informal, individual and 

collective, serial and disjunctive, investiture and divestiture. 

III Development 

• Job Design: Definition, Methods of job design- work simplification, job rotation, job 

enrichment, job enlargement, autonomous or self-directed team, high performance work team. 

• Development: Definition of development, need and objective of development, methods of 

development – understudy assignment, committee assignment, transaction analysis, 

organization development, role play, in basket exercise. 

• Career planning: Concept of career, career planning and succession planning, career stages – 

Exploration, Establishment, Mid-career, Late career and Decline. 

IV Evaluating and Rewarding Employees 

• Performance Appraisal: Definition and Importance of Performance Appraisal, Methods of 

Performance Appraisal (360 degree feedback, MBO, Critical Incident, Forced choice and 

rating scale method) , problems/errors in P.A. – Spillover Effect, leniency effect, halo effect, 

primacy and recency effect , central tendency, status effect. Definition of job evaluation, 

importance of job evaluation, difference between performance appraisal and job evaluation. 

• Promotion, Transfer and Separation: 

• Promotion: Definition, Types – vertical, horizontal, dry; Principles of promotion including 

bases of promotion – Seniority, Merit or both. 

• Transfer: Definition, Types- Production, Replacement, Versatility, Shift, Remedial. 

• Separation: Definition, Types – Layoff, retrenchment, dismissal, resignation, V.R.S. 
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Textbooks 

1 Human Resource and Personnel Management – Text and Cases; K.Aswathappa; Tata McGraw Hill 

; 4rd Edition. OR Latest Edition. 

 

Reference Books 

1 Personnel Management and Industrial Relations; N.G.Nair and Latha Nair ; S. Chand ; 1st 

Edition reprinted in 2004. [ Particularly for Section I, Topic 4, Career planning and 

development] 

2 Human Resource Management – Text and Cases;S.S.Khanka; S. Chand; 1st Edition reprinted 

in 2009. 
 

Topics for Assignments/Seminars/Presentations 

1 Difference between HRM and Personnel Management 

2 Qualities of HR Manger 

3 Difference between education, learning, training and development. 

4 Evolution of H.R.M. 

5 Principles of effective orientation programme. 

6 Job Description and Job specification 

7 Performance Appraisal methods (Psychological appraisal, Assessment centre) 

8 Methods of Job Evaluation 

9 Functions of Human Resource Management 

 

Subject Name: Production and Operation Management (POM) 

Subject Code: BI-BBA-CC-304 

Course Objective:  

In this field of the Production and Operations Understands the dynamics of operations strategy and be able 

to develop one for a company. This knowledge is continuously evolving, and new issues and findings are 

constantly emerging. This field is attracting many people who want to undergo a formal training in this 

area.In this field be able to use a variety of forecasting techniques. 

This subject is designed to provide a basic understanding to the students with reference to working of 

Productions and Operations through the process of management. The first part of this course in the first 

semester will give a brief understanding of the Production planning and forecasting. The second part offered 

in the second semester will throw detail note of the batch , job and process production in detail. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Introduction of the Manufacturing Technologies: 

• Flexible Manufacturing  
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• Lean Manufacturing  

• World Class Manufacturing  

• Contemporary Issues in Service Operations  

• Contemporary Issues in Manufacturing  

• Issues in Forecasting Methods, Project Management etc. 

II Operations Management- Introduction to function. 

• Historical evaluation of production and operation management, 

• Manufacturing v/s service, 

• Operational decision making, 

• Productivity, 

• Quality v/s cost 

• Services growth 

• Global competition 

• Operation management as a competitive weapon. 

III Capacity location and layout  

• Capacity planning,  

• Measures of Capacity Planning   

• Facilities location 

• Managerial Challenges, Facility layout. Production Systems Forecasting: Need, Demand 

Forecasting, Forecasting Variables, Opinion and Judgmental Methods, Delphi, Moving 

Average, Exponential Smoothening, Regression etc.    

• Applications of the Planning and Forecasting.  

IV Materials Management   

• Purchasing system and procedures.  

• Inventory management, stores, standardization. 

• Codification variety reduction.  

Quality 

• Introduction & Development.  

• Quality Control, Quality Assurances, Statistical Quality Control, Variables, Attributes, Control 

charts, Total Quality Management. 

 

Textbooks 

1 Upendra Kachru Production and Operation Management, Excel Books. 2010 

 

Reference Books 

1 Mahadevan, Operations Management, Pearson Education 

2 Charry ,Production & Operations Management, Tata MG. Hills 

 

Topics for Assignments/Seminars/Presentations 

1 Find out the Gap between Services through the PERT and CRM Technique. 

2 Find out multiple dimensions of Five Operations performances like healthcare and transportation. 

3 Write a detailed note on the production process related in the FMCG Industries. 

4 Planning and Controlling of the Industrial Services. 

5 Operational Research importance in the Industrial Relations and their management. 

6 Importance of Logistics in the Operations Management. 
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Subject Name: Feasibility Analysis Report (FAR) 

Subject Code: BI-BBA-PSVV-5 

Course Objective:  

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Report will be during the end of the semester.  

 

The students are expected to spend around 45-50 hours on the study of the different topics. There will be 

few sessions (5-6) handled by the faculty to orient the students about the course.  

 

 Contents  

 Students can select a special study topic.  

 

Guidelines for Preparing Presentation 

• Identification of Contemporary topics and understanding the need for study 

• Introduction to Area/topic selected 

• Literature Review   

• Detail discussion and Understanding of the presenter 

• Conclusion & Future Scope of the Research (if any) 
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SEMESTER - VI 
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Subject Name: Learning from Great Indian Thinkers (LFGIT) 

Subject Code: BI-BBA-SEC-4 

Course Objective:  

This course aims at revisiting the Indian culture with the objecti of inspiring students to become better 

citizens. The course is designed to adopt any pedagogy suited to teach the values, ethics and works of some 

of the world renowned thinkers who have changed history and brought about a rennaisance in the cultural 

and spiritual heritage of mankind. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Extracts from Ancient India 

The Vedas; Stories from the Mahabharata, Ramayana and Bhagvad Gita; Tales from the Buddha’s 

Life/Jataka; Tales from the life of Mahaveer/Jain stories and folklore; Upanishadic and Pauranic 

Stories; Extracts from the Sangam Literature, the Milinda Panho, the Arthasshastra, and the Charak 

Samhita; Foreign travelers account; Life stories of Panini, Gargi, Maitreyi, Aryabhatta; 

Varahmihira; Ashtavakra: Shankracharya; Charvak 

II Extracts from life stories:Modern India (Any three) 

Raja Ram Mohan Roy, Iswar Chand Vidyasagar, Swami Dayanand, Saraswati, Swami 

Vivekananda, Rabindranath Tagore, P.C. Ray, Swami Sahajanand Saraswati, Sarvapalli 

Radhakrishnan, Sri Aurobindo, Veer Savarkar, Sardar Patel, Bal Gangadhar Tilak, Gopal Krishna 

Gokhale, Mohandas Karamchand Gandhi, Subhashchandra Bose, Jawaharlal Nehru, Dr. Baba 

Saheb Ambedkar, Vinoba Bhave, Jayprakash Narayan, Sarojini Naidu, Madam Bhikaji Kama,Ram 

Manohar Lohia, FieldMarshall Manekshaw, Pandit Madan Mohan Malaviya. 

III Extracts from the life stories of: Contemporary Indian Leaders: (any three) 

K.R. Narayanmurthi; Azim Premji; A.P.J. Abdul Kalam; Jagdish chandra Bose, Ramanujan, 

Meghnad Saha, Vikram Sarabhai; Mother Teresa: Dhirubhai   Ambani; J.R.D Tata; Ghanshyam 

Das Birla; L. N. Mittal; Subhash Chandra; Baba Amte, Varghese Kurien; Ela Bhatt; Medha Patkar; 

Nandan Nilekani, Gita   Piramal, C.K. Prahlad. 

IV Extracts from the life stories of: Philosophers (all eras) (any three): 

J. Krishnamurty, Rajneesh (Osho), Ram krishna Paramhansa, Raman Maharshi, Amartya Sen, 

Maharshi Arvind, 

 

Subject Name: Research Software Package (RSP) 

Subject Code: BI-BBA-SEC-4 

Course Objective:  

To expose the students to various Statistical and Operations research tools for data analysis. The field of 

statistics has undergone a sea change and has today assumed a form of a profession with a well-defined 

body of knowledge. This knowledge is continuously evolving, and new issues and findings are constantly 
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emerging. This field is attracting many people who want to undergo a formal training in this area. 

 

This subject is designed to provide a basic understanding to the students with reference to working of 

business experiments and trials through the process of statistics. The first part of this course offered in the 

first semester will give a brief understanding of the statistical parameters of Data creation. The second part 

offered in the second semester will throw light on the statistical functions like Anova, Population Mean and 

Sampling Distributions. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Introduction to SPSS  

• SPSS Environment: Data editor 

• Output viewer. 

• Syntax editor. 

• Data view window. 

• SPSS Syntax. 

• Data creation. 

• Importing data. 

• Variable types in SPSS and Defining variables. 

• Creating a Codebook in SPSS. 

II Working with Data Computing Variables 

• Recoding (Transforming) Variables: Recoding Categorical String Variables using Automatic 

Recode. 

• Rank Cases. 

• Sorting Data. 

• Grouping or Splitting Data. 

III Exploring Data  

• Descriptive Statistics for Continuous Variables.   

• The Explore procedure-Frequencies Procedure Descriptive. 

• Compare Means. 

• Frequencies for Categorical Data 

IV Analysing Data 

• Inferential Statistics for Association: Pearson Correlation. 

• Chi-square Test of Independence: Inferential Statistics. 

• Comparing Means: One Sample t Test, Paired Samples T Test, Independent Samples T Test, 

One-Way ANOVA. 

 

Textbooks 

1 A Handbook Statistical Analysis using SPSS by Brian Everitt. 
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2 Doing Data Analysis with SPSS by Robert Carver. 

 

Reference Books 

1 IBM SPSS Statistics A simple guide and Reference by Paul Mallery.  

2 Basics of Statistics and SPSS by Abed Ashtiani Farnaz. 

 

Subject Name: Personality Development & Soft Skills (PDSS) 

Subject Code: BI-BBA-SEC-4 

Course Objective:  

In the age of liberalization, privatization and globalization, the need has arisen to inculcate such habits and 

attitudes which help students to adapt to the occupational set-ups. Such behavioural competencies are 

known as Soft Skills. 

 

Objectives: 

 

• To help students do well in academics. 

• To motivate students to personal and professional growth. 

• To provide students with tools for success and character building. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Changing Ourselves to Change the World: 

• Understanding what are soft skills, 

• Realizing the need for personality growth and development for a better life     and a better world, 

• Need for Soft Skills in today’s world, 

• Learning    to recognize   our wants   and our   choices, Anticipating and understanding changes, 

• Preparing and dealing with change: Reacting to change in our lives; attitudinal barriers to 

change 

II Time Management and Stress Management: 

• Importance of Time Management, 

• How to regulate the way you spend time, Identifying and eliminating time wasters, 

• Strategies for Managing Time, 

• Understanding stress: Causes of Stress and its consequences, Techniques to manage stress 

III Reading Skills: 

• Importance of Reading 

• Pleasure of Reading 

• Types of Reading 

• Calculating Reading speed and Accuracy 

• Techniques to read faster and better 
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• Technique of SQ3R, Practising Comprehension 

• How to identify the core ideas of reading material 

IV Writing and Speaking Skills: 

• Importance of writing effectively 

• Methods of writing better 

• Selecting a topic, Knowing your audience 

• Writing an outline, Researching, Organizing, Writing and revising drafts, 

• Making quick notes 

• Writing your resume and covering letter 

 

Textbooks 

1 Gulati, Sarvesh. Corporate Skills. New Delhi: Rupa & Co, 2010. 

 

Reference Books 

1 Contemporary Business Communication – Scott Ober 

2 Business Communication Today – By Bovee, Thill, Schazman 

3 Enrich your English – by CIEFL (Academic Skills book) 

4 Contemporary English Grammar – Raymond Murphy 

5 Essential English Grammar - Raymond Murphy 

6 Developing softs skills, 4th Edition, Robert Shersield,Rhonda j. Montgomeri: Pearsons 

Publications. 

7 Soft skills for managers-Dr. Kalyana Chakravarthi,Dr. Latha Chakravarathi 

8 Soft skills for Interpersonal Communication-S. Balasubramaniam: Orient Longman 

9 English and Soft skills-S.P.Dhanavel: Orient Blackswan 

 

Subject Name: Indian Heritage & Culture (IH&C) 

Subject Code: BI-BBA-SEC-4 

Course Objective:  

Culture and Civilisation are often used synonymously. Culture is the passing of traits from one generation 

to another and civilisation is the result of culture.  A human being's existence in the society is governed by 

several forces. One of the main factors affecting the life of an individual is the culture in which he grows 

and survives. Culture is responsible for the behaviour and attitude of an individual for everything he does 

or does not do.  In modern times it is also necessary to understand the impact of corporate culture, business 

culture etc. The cultural variations often lead to an imbalance in the personal and professional life of an 

individual. Therefore, it is necessary to understand the basic aspects of culture and civilisation. 

 

Objectives: 
 

• To introduce the students the basic concepts of Culture and Civilization. 

• To get an overall idea about Indian Culture with special reference to business. 

• To get an idea about Organisational and Corporate Culture. 

 

Total Hours: 40  
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Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Culture- concept, meaning & definition - Elements of culture - Discourses on culture in 19th and 

20th Centuries (an overview) - Layers of culture - Manifestations of culture - Civilization - concept, 

meaning & definition - Characteristics of civilization - difference between  culture  and civilization 

- Cultural diversity - Dimensions of cultural diversity, 

II Indian Culture & Heritage - cultural diversity of India - Geographic - Religious - Languages – 

Clothing and attire - Food habits - Cultural - Economic Culture &History of India {Trade & 

Industrial Organization, Traders & Shopkeepers, Inland routes and Trade marts, Exports & Imports, 

Production centers & Specialization,  Credit  & Banking, Barter  & Medium of exchange, Labour 

and vocational mobility) - Business culture of India - Specialty of Indian business style - 

Industrialization in India - History of Industrialisation - Industrialisation today 

III Business culture - business culture models - Interpersonal interaction model & Risk and feedback 

model (Power culture, Achievement culture, Support culture, Role culture, Macho, Tough-guy 

culture, Work-hard and Play-hard culture, Bet-the-Company culture & Process Culture).- Business 

culture consultants - Organisational culture and business history - Typologies of organizational 

culture - Key elements of organization culture. - Organisation culture & Ethics. 

IV Corporate culture - Evolution of Corporate culture - Corporate culture and organizational culture 

- Necessity for designing - Corporate culture, values and strategic change - Organisational 

capabilities - Changing and -cultivating a positive corporate culture - a better corporate culture - 

Corporate culture and performance – Corporate culture and its historical context in India - 

Corporate culture and Indian Industries. 

 

Textbooks 

1 Classical Readings on Culture and Civilisation (International Library of Sociology) by Stephen 

Mennell and John Rundell (Routledge) 

2 The Culture and Civilisation Of Ancient India In Historical Outline by DD Kosambi (Vikas 

Publishing) 

 

Reference Books 

1 Glimpses of Indian Culture by Dr. Giri Raj Shah (Paperback) 

2 Culture Wise India: The Essential Guide to Culture, Customs & Business Etiquette by Noel 

Gama 

3 India - Culture Smart! The Essential Guide to Customs & Culture Becky Stephen [Paperback] 

4 Religion and Culture in Indian Civilization by Amit Kumar Sharma (Publisher D.K. Printworld 

(P) Ltd.) 
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Subject Name: Business Ethics and Corporate Social Responsibility (BE &CSR) 

Subject Code: BI-BBA-CC-305 

Course Objective:  

This course introduces Business ethics as the modern managerial approach to ethical questions in business 

environment. It gives not only understanding of main theoretical concepts, but also developing skills of 

identification, analysis and permission of ethical dilemmas on a workplace and managing ethics in 

organizations. The field of management has undergone a sea change and has today assumed a form of a 

profession with a well-defined body of knowledge. This knowledge is continuously evolving, and new 

issues and findings are constantly emerging. This field is attracting many people who want to undergo a 

formal training in this area. 

 

This subject is designed to provide a basic understanding to the students with reference to working of 

business organizations through the process of ethics and management. The first part of this course offered 

in the first semester will give a brief understanding of the importance of the Corporate Social Responsibility 

through the Private Companies and their management. The second part offered in the second semester will 

throw light on the Ethics and CSR. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Nature & Essence of the Ethics 

• Cultivation of the concepts: "morality" and "ethics", its semantic definition.  

• Functions of morality. The spheres of human activity regulated by morality. Problems and ways 

of justification of the ethical requirement.  

• Normative regulation: interaction of low and ethics. Cultural regulation: how culture influences 

to moral and ethics.  

• Studying morality: main approaches (descriptive, conceptual, and normative). Structure of 

morality.  

• The place of ethics in structure of morality. Mechanism of formation of individual morality 

behavior.  

• Determination of human behavior: a role of outlook, ideology, interpersonal relations. Level of 

individual morality development (according to L. Kohlberg). 

II Business Ethics Concepts Roots of business ethics.  

• Religious ethics as business ethics basis. Protestant ethics, ethics of Orthodoxy. The main 

modern concepts in business ethics.  

• Ethics of advantage (Utilitarizm by I. Bentham). Ethics of duty (Deontic Ethics, a categorical 

imperative of I. Kant).  

• Ethics of justice (egalitarianism, "capitalist" justice, "communistic" justice, theory of justice by 

D. Rolls).  
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• Modern discussions in business ethics.  

• Business Ethics as academic discipline. Structure of business ethics. Macro – and microethics.  

• Macroethics: questions and problems; relationship between organizations, globalization, 

business and overcoming of poverty.  

• Micro ethics: questions and problems, ways of increasing of ethical level in organization. 

III CSR: Conceptual bases Dilemma of economic efficiency and public benefit in the context of 

business development.  

• Concept of CSR: evolution of representations and genesis. Corporate social responsibility: basic 

concepts and definitions.  

• Distinction in concepts: corporate social responsibility, corporate citizenship, sustainable 

development. Normative and positive approaches in SCR concepts, integrated model of 

corporate social activity formation.  

• Various CSR models and ways of their realization in foreign countries. 

IV Social responsible leadership and CSR role in corporate governance.  

• Factors and administrative advantages of CSR usage. Need of CSR integration into corporate 

strategy.  

• Extent of CSR integration into corporate strategy (from charity to socially responsible vision). 

Charity. Sponsorship.  

• CSR role in formation of competitive advantages of the company. Corporate social investments 

as element of effective corporate strategy.  

• Management of corporate social activity in the organization. Risks of absence of consideration 

to social responsibility perspective at corporative level of management. 

• An individual responsibility of the manager in the organization. Individual responsibility of 

the shareholders and investors. Individual responsibility of the board members. Individual 

decision - making in socially responsible leadership perspective. 

 

Textbooks 

1 Governance Ethics and Social Responsibility by Anil Kumar and Jyotsana Rajan Arora.  

2 Business Ethics by A C Fernando. 

 

Reference Books 

1 Corporate Governance and Ethics by Pearson an Indian Perspective. 

2 Business Corporate & Social Responsibility by Dr.C.B.Gupta. 

3 Business Ethics by P. Kamatchi. 

 

Topics for Assignments/Seminars/Presentations 

1 "Integration of SCR into business process. CSR tools"  

2 Write a detailed note of the CSR activities done by the Multinational Companies(MNCs). 

3 CSR activities During Pandemic Crisis and Beyond: An Organizational Perspective and Business 

Model. 

4 Role of Corporate CSR Initiatives in leveraging local resources and capabilities. 

5 Effective CSR Governance and Ethics in Business. 
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Subject Name: Banking & Insurance (B & I) 

Subject Code: BI-BBA-CC-306 

Course Objective:  

The new-age finance professional is characterized by knowledge of banking, insurance and allied discipline, 

together with technology-familiarity, customerorientation and hands-on application skills The field of 

Finance has undergone a sea change and has today assumed a form of a profession with a well-defined body 

of knowledge. This knowledge is continuously evolving, and new issues and findings are constantly 

emerging. This field is attracting many people who want to undergo a formal training in this area. 

 

The fastest-growing banks &amp; insurance companies in the industry – the new private sector &amp; 

foreign banks – are uncompromising in their need for all these attributes in the people they employ. This 

subject is designed to provide a basic understanding to the students with reference to working of business 

organizations through the process of management. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

 

Unit Contents 

I Banking Sector I: - Introduction of the Banking. 

• Central Banking, Banking Sector Reforms, Basic concepts of Interest Rate, 

• Impact of Low interest rate. 

• Retail Banking. 

• Customer Relationship Management. 

• Commercial Banking system &amp; structure. 

• F. Banking Laws. 

II Introduction of Banks: Financial Statements, Credit Creation. 

• Reserve Requirements. 

• Sources of Bank Funds. 

• Uses of Bank Funds. 

• Credit Delivery and Legal aspects of Lending. 

• Credit Monitoring. 

• Sickness &amp;Rehabilitation. 

• Credit Risk &amp; Loan Losses. 

• Capital- Risk, Regulation &amp; Adequacy. 

• Risk Management in Banks. 

• International Banking. 

• E-Banking, Cash Management &amp; Demand forecasting in ATMs. 

• M&amp;A in Banking Sector. 

• M. Innovations in products and services in Banking. 

III Insurance Sector 
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• Insurance basics. 

• Rating of Insurance Products, Legal &amp; Economic environment of Insurance Business. 

• Underwriting process &amp; methods. 

• Reinsurance. 

• Life Insurance. 

IV Types of Insurance. 

• Fire Insurance. 

• Marine Insurance. 

• Property&amp; Liability Insurance. 

• Rural Insurance. 

• Project &amp; Engineering Insurance. 

• Social Insurance. 

• Motor Insurance. 

• H. Misc. Insurance. 

 

Textbooks 

1 Management of Banking and Insurance Financial Services by Pearson Education. 

2 Indian Financial System by Bharti Pathak. 

 

Reference Books 

1 Indian Financial System by M.Y.Khan Pearson Education. 

2 Financial Institution and Market L M Bhole, Pearson Education. 

3 Banking Financial System by Mithani & Gorden. 

 

Topics for Assignments/Seminars/Presentations 

1 Importance of insurance in Indian Family Perspectives. 

2 Role of the NBFC in the Indian Economy Explain. 

3 Work of Banking Industry for giving the Employment Elaborate. 

4 Awareness of the Digital Banking For Financial Transaction through the Customer Perspectives. 

5 Insurance: Essential for the Investment of the Money Elaborate. 

6 Banking & Insurance: Role of Economics Up gradation. 

 

Subject Name: Data Management and Visualization (DMV) 

Subject Code: BI-BBA-CC-307 

Course Objective:  

This Course provides an overview of the statistical tools most commonly used to process, analyze and 

visualize data. This knowledge is continuously evolving, and new issues and findings are constantly 

emerging. This field is attracting many people who want to undergo a formal training in this area. 

 

This subject is designed to provide a basic understanding to the students with reference to working of 

describing data, statistical inferences like simple linear regression, logistic regression and analysis of 
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variance. In this subject will throw light on the methodology, including underlying assumptions and the 

mechanisms of how it all works along with appropriate interpretations of the results, are discussed. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Introduction to the science of statistics Fundamental Elements of Statistics. Qualitative and 

Quantitative Data Summaries. 

• Introduction to the science of statistics Normal distribution, Sampling, The Central Limit 

Theorem. 

• Confidence intervals and hypothesis tests Statistical Inference. Stating Hypotheses. Test 

Statistics and p-Values, Evaluating Hypotheses. 

• Confidence intervals and hypothesis tests Significance Test “Recipe”, Significance Tests and 

Confidence Intervals, Inference about a Population Mean, Two-Sample Problems. 

• Understanding the association between two continuous or quantitative factors  Scatter plots 

Correlation. 

II Multiple linear regressions.  

• Equation of multiple linear regressions. 

• Interpretation of multiple linear regressions. 

• F-test for Multiple Linear Regression. 

• T-tests in Multiple Linear Regression. 

• Cautions about Regression.  

III Analysis of Variance (ANOVA)  

• One-Way Analysis of Variance. F-test for ANOVA. 

• Evaluating Group Differences. 

• Type I and Type II Errors.            

• Analysis of Variance (ANOVA) Issues with Multiple Comparisons.      

• Assumptions of Analysis of Variance.      

• Relationship between One-Way Analysis of Variance and Regression. 

• One-Way Analysis of Covariance.      

• Two-Way Analysis of Variance.   

• Two-Way Analysis of Covariance. 

IV Analysis for proportions:  Two-Sample Tests for Proportions. 

• Confidence Intervals for Differences in Proportions. 

• Significance Tests for Differences in Proportions.    

• Effect Measures.     

• Logistic Regression. 

• Multiple Logistic Regressions. 

• Area under the ROC Curve. 

• Analysis for proportions. 

➢ One-Sample Tests for Proportions. 

➢ Significance Tests for a Proportion. 

➢ Confidence Intervals for a Proportion. 

 

Textbooks 
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1 Andy Field, Jeremy Miles and Zoe Field. (2012) Discovering Statistics Using R. Publisher: SAGE 

Publications Ltd.  

2 Teetor, P. (2011). R cookbook. Sebastopol, CA: O'Reilly. 

 

Reference Books 

1 Chang, W. (2013). R graphics cookbook. Sebastopol, CA: O'Reilly.  

2 Andy Field, Jeremy Miles and Zoe Field. (2012) Discovering Statistics Using R. Publisher: 

SAGE Publications Ltd.  

3 Gareth James, Daniela Witten, Trevor Hastie and Robert Tibshirani. (2013) An Introduction to 

Statistical Learning with Applications in R. Springer. 

 

Topics for Assignments/Seminars/Presentations/Assignments 

1 Explain in detail One Tailed Test and Two tailed tests in detail. 

2 Explain with the diagramme the Percentages of the Level of Significance and Level of Acceptance. 

3 Importance of Data Visualizations for decisions making process in detail. 

4 Statistical Analysis using the Data Visualization and Management. 

5 Regression Analysis a Detailed note on the Data Management. 

 

Subject Name: Basics of Business Analytics (BBA) 

Subject Code: BI-BBA-CC-308 

Course Objective:  

The field of management has undergone a sea change and has today assumed a form of a profession with a 

well-defined body of knowledge. Analytics has been defined as the extensive use of data, statistical and 

quantitative analysis, explanatory and predictive models, and fact based management to drive decisions and 

actions. This knowledge is continuously evolving, and new issues and findings are constantly emerging. 

This field is attracting many people who want to undergo a formal training in this area. 

It is a Process of transforming data into actions through analysis and insights in the context of organizational 

decisions making and problem solving. Analytics includes a range of activates, including a business 

intelligence which is comprised of standard and ad hoc reports, queries and alerts and quantitative methods, 

including statistical analysis, forecasting/extrapolation, predictive modelling such as data mining 

,optimization and simulation in detail. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 3 of one hour each 

 

Unit Contents 

I Overview of Business Analytics  

• Introduction to Analytics. 

• Davenport article - “Competing on Analytics”. 

• Lavelle et al. article - “Analytics: The New Path to Value”. 

II Visualization/ Data Issues. 

• Organization/sources of data. 

• Importance of data quality. 
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• Dealing with missing or incomplete data.  

• Data Classification.  

• Davenport and Harris article - “The Dark Side of Customer Analytics”. 

III Introduction to Data Mining. 

• Introduction to Data Mining. 

• Data Mining Process. 

• Data mining tool XL Miner.  

• Love man article – “Diamonds in the Data Mine”. 

• Market Basket Analysis – Shmueli, Classification and Regression Trees – Shmueli.  

IV Introduction to Decision Modelling. 

• Optimization Use of Excel to solve business problems: e.g. marketing mix, capital budgeting, 

portfolio optimization. 

• Decision Making under Uncertainty Simulation Introduction to @Risk.  

• Types of problems: inventory management, capital investment analysis, market share 

estimation, sensitivity analysis. 

 

Textbooks 

1 Data science for the Business by Foster Provost. 

2 Business Analytics for decision making by Wayne Winston.  

 

Reference Books 

1 Business Intelligence for Dummies by Swain Shapes.  

2 Business Intelligence by Purba Haldy Rao. 

3 Fundamentals of Business Intelligence by R.N.Prasad. 

 

Topics for Assignments/Seminars/Presentations/Assignments 

1 Presentations on the Structured Data and Un-structured Data in detail. 

2 Differentiate between “Business Process” and “Supporting Process”. 

3 Evaluate Decision making process in the different organizational levels in details. 

4 The Tools and Technologies associated with Business Intelligence Functionally. 

5 Business Intelligence Functions in details. 

6 Software Mechanisms for Business Processing in-detailed analysis. 

 

Subject Name: Comprehensive Project on Management (CPM) 

Subject Code: BI-BBA-PSVV-6 

Course Objective:  

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Report will be during the end of the semester.  

 

The students are expected to spend around 45-50 hours on the study of the different topics. There will be 

few sessions (5-6) handled by the faculty to orient the students about the course.  

 

 Contents  
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 Students can select a special study topic.  

 

Guidelines for Preparing Presentation 

• Identification of Contemporary topics and understanding the need for study 

• Introduction to Area/topic selected 

• Literature Review   

• Detail discussion and Understanding of the presenter 

• Conclusion & Future Scope of the Research (if any) 
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Subject Name: Principles of Management (PoM) 

Subject Code: MBA-BI-101 

Course Objective:  

This course is designed to allow the students to familiarize with basic management and organization 

theories. It also aims at helping students see the application of these theories to contemporary situations. By 

the end of the course, students would have a good understanding of:  

1) How to manage organization’s functions and other activities in the dynamic world.  

2) How and why organizations are structured differently and their implications.  

3) How managers can adapt to environmental changes.  

4) Various managerial skills. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Business - meaning -business and profession, requirements of a successful business- 

Organisation - meaning - importance of business organisation. Forms of business 

Organisation-Sole traders, partnership, Joint Hindu family firm - Joint Stock Companies 

- Cooperative Organisations - Public Utilities and Public Enterprises. 

1 

II Nature and Scope of Management process – Definitions of Management – Management: 

a science or an art? - Scientific Management - Managerial functions and roles – The 

evolution of Management Theory. 

Planning: meaning and purpose of planning - steps in planning - types of planning. 

Objectives and Policies - Decision making: Process of Decision making - types of 

Decisions. 

1 

III Organizing: Types of organization - Organizational structure - span of control - use of 

staff units and committees. Delegation: Delegation and centralisation - Line and Staff 

relationship. Staffing: Sources of recruitment - Selection process - training. 

1 

IV Directing: Nature and purpose of Directing. Controlling: Need for co-ordination - 

meaning and importance of controls - control process - Budgetary and non-Budgetary 

controls - Modern trends in Management Process - case studies 

1 

Total 4 

 

Textbooks 

1 James Stoner, Edward Freeman, Deniel Gilbert Jr., ‘Management’ Prentice Hall of India Latest 

Edition 

2 Stephen P. Robbins and Mary Mathew ‘Organization Theory – Structure, Design and Applications’ 

Prentice Hall of India Latest Edition 
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Reference Books 

1 Koontz and Weihrich ‘Essentials of Management’ Tata McGraw Hill 6th Edition, 2004 

2 Richard L. Daft ‘Organization Theory & Design’ Thompson South-Western 8th Edition, 2004 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Indian Management,  

2 Harvard Business Review,  

3 Journal of Business Strategy,  

4 Vikalpa etc.  

 

 

Subject Name: Financial Accounting for Managers (FAM)  

Subject Code: MBA-BI-102 

Course Objective:  

The objective of the course is to acquaint the students with the language of Accounting and to develop in 

them the ability to evaluate and use accounting data as an aid to decision making. The main purpose is to 

assist the students in developing skills in problem solving and decision making in the financial area. 

Emphasis is laid on analysis and utilization of financial and accounting data for planning and control.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Fundamentals of Accounting 

Accounting as an Information System 

Balance Sheet and Profit & Loss Account and Related concepts 

Accounting Mechanics: Basic Records 

Accounting Mechanics: Preparation of Financial Statements 

Revenue Recognition and Measurement 

Revenue Recognition, Matching of Revenue and Expenses: Inventory Pricing and         

Valuation, Valuation of Inventories 

1 

II Fixed Assets and Deprecation 

Accounting for Fixed Assets, Depreciation Accounting, Borrowing Costs 

Intangible Assets 

Intangible Assets 

Accounting for Amalgamation 

Analysis of Financial Ratios 

1 

III Analysis of Cash Flow Statements;  

Cash Flow Statement 

Foreign Currency Accounting  

Effects of Changes in Foreign Exchange Rates (Revised 2003) 

Accounting for Investments 

1 
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Accounting for Taxes on Income 

IV Regulatory Framework of Financial Reporting in India 

Other Accounting Standards: Disclosure of Accounting Policies, Segment Reporting, 

Earnings Per Share, Interim Financial Reporting 

Contemporary Issues, Consolidation of Accounts; Consolidated Financial Statements, 

Accounting for Investment    in Associates in Consolidated Financial Statements 

Trends in Corporate Reporting- Economic Value Added Value Added Statement 

Corporate Governance Reporting 

1 

Total 4 

 

Textbooks 

1 S. K. Bhattacharya, John Dearden Accounting for Management, Text and Cases Vikas Publishing 

House 

2 D. S. Rawat Students’ Guide to Accounting Standards Taxman Allied Services 

3 Ambrish Gupta Financial Accounting for Management –An Analytical Perspective Pearson 

Education 

4 Ashok Bannerjee Financial Accounting – A Managerial Emphasis Excel Books 

 

Reference Books 

1 Paresh Shah Basic Accounting for Management Oxford Higher Education 

2 S N Maheshwari, S K Maheshwari A Text Book of Accounting for Management Vikas Publishing, 

New Delhi  

3 N Ramchandran , Ram Kumar Kakani Financial Accounting for Management Tata Mc Graw Hill 

4 Robert N Anthony, David F Hawkins, Kenneth A Merchant Accounting: Text and Case The 

McGraw- Hill companies 

5 Harrison and Horngren Financial Accounting Pearson Education 

6 P C Tulsian Financial Accounting Pearson Education 2009 

7 Pru Marriot, J R Edwards and H J Mellett Introduction to Accounting Sage South Asia Edition 

8 Stice and Stice Financial Accounting- Reporting and Analysis Cengage Learning 

9 Carl S. Warren, James M. Reeve, Jonathan E. Duchac Financial Accounting: Concepts, Methods, 

and Applications Cengage  Learning, 2009 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 The Chartered Accountant,  

2 The Management Accountant,  

3 The Chartered Secretary Journal of Finance,  

4 Business India / Business Today / Business World,  

5 “Vikalpa” 
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Subject Name: Business Communications & Etiquettes (BCE) 

Subject Code: MBA-BI-103 

Course Objective:  

Communication is a very essential skill for the managers to be successful in their professional career. The 

objective is to acquaint the students with the basic concepts and techniques of communication that are useful 

in developing skills of communicating effectively.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Concepts of Communications: Definition, Forms of Communication, Objectives of 

Communication, Characteristics of Communication, Process of Communication, 

Communication, Roadblocks, Role of Verbal & Non-verbal Symbols in Communication, 

Barriers to Effective Communication, Overcoming Communication Barriers 

1 

II Listening Skills: Definition, Anatomy of poor Listening, Features of a good Listener, Role 

Play 

Spoken Communication: Telephone, Teleconferencing, Challenges and etiquette, Oral 

Presentation: Planning presentation, Delivering presentation, Developing & displaying 

visual aids, Handling questions from the audience, Audio-visual CD 

1 

III Group Discussion & Interviews, Meetings: Ways and Means of conducting meeting 

effectively, Mock Meetings and Interviews 

1 

IV Forms of Communication in Written mode: Basics Body language of Business Letters 

& Memos, Tone of writing, inquiries, orders & replying to them, sales letters, Job 

applications & resume, E-mail: How to make smart e-mail, Writing Business Reports 

and Proposals, Practice for Writing 

1 

Total 4 

 

Textbooks 

1 Murphy Effective Business Communication Tata McGraw-Hill Publishing 

2 Koneru Professional Communication Tata McGraw-Hill Publishing 

3 Monipally M. M., Business Communication Strategies Tata McGraw-Hill Publishing 

 

Reference Books 

1 Bentley, T. J., Report Writing in Business The Chartered Institute of Management Accountants 

Viva books Pvt. Ltd., New Delhi, 

2 Boone, Kurtz, & Block Contemporary Business Communication Wiley Publication 

3 McLeod, Raymond and Schell, George P Management Information Systems Prentice Hall, New 

Jersy, US. 

4 Devlin, Frank J, Richard D. Irwin Business Communication Illinois 

5 Kaul, Asha Effective Business communication Prentice Hall of India, New Delhi, 
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6 Lesikar Raymond V. & M. E. Flatley Basic business Communication 10 ed., Tata McGraw-Hill, 

7 Ludlow, Ron & F. Panton The Essence of Effective Communication Prentice Hall of India, New 

Delhi, 

8 Monippally, M. M The Craft of Business Letter Writing Tata McGraw Hill, New Delhi, 

9 Ray, Reuben, Communication Today Himalaya Publishing House, Mumbai, 

10 Thill, John & C. V. Bovee Excellence in Business Communication McGraw Hill Inc., 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Harvard Business Review,  

2 Business India / Business Today / Business World,  

3 University News,  

4 Journal of Business Communication,  

5 PR Communication Age, etc. 

6 Business Communications Quarterly,  

 

Subject Name: Information Systems for Management (ISM) 

Subject Code: MBA-BI-104 

Course Objective:  

The objective of the course is to 

• Understand the role of the information systems (IS) function in an organization 

• Develop an insight as to how information systems influence business strategy and 

• Develop the ability to contribute meaningfully towards information system selection. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to computers-definition, a simple model of computer, Characteristics of 

computer systems. Types of Software-Application Software, System Software, Operating 

systems and types, Windows OS and its applications, introduction to Linux.  

1 

II Networking: General features. Concept of LAN, MAN and WAN. Internet, Net browsing–

browsers, websites, webpage, portals, web searching, email, blog-ging, social networking 

sites. Concept of virus, prevention and firewalls.  

1 

III Overview of a Management Information System. Computers and information processor, 

Data, information systems, Information resource management and decision making, MIS 

structure, Structure base on management activity and organization functions. 

1 

IV Documentation and communication decision rules. Relevance of decision making. Age of 

information and application of information. Type of system and subsystems. Preventing 

systems entropy. System stress and system change. System concepts and its use in MIS. 

E-Commerce: Introduction, need, growth, advantages & limitations. Traditional 

Commerce v/s E-Commerce. E-Commerce opportunities for industries, Models: B2C, 

B2B, C2C.   

1 

Total 4 
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Textbooks 

1 James O’Brien Management Information System Tata McGraw Hill Latest Edition 

2 Turban IT for Management Wiley Latest Edition 

 

Reference Books 

1 Jawadekar, W. S Management Information Systems Tata McGraw Hill Latest Edition 

2 Laudon and Laudon Management Information System Pearson Education Latest edition 

3 McLeod, Raymond and Schell, George P Management Information Systems Pearson Education 

10th edition 

4 Miller MIS cases: Decision making with Application software Pearson Education Latest edition  

5 A. K. Gupta Management Information Systems S. Chand 2008 

6 Sanjiva S. Dubey IT Strategy and Management PHI 2009 

7 Jaiswal, M.P & Mittal Management Information Systems Oxford 2009 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Computer Express 

2 Digichip 

3 PC World 

4 Computer Shopper 

5 Dataquest etc. 

 

 

Subject Name: Applied Statistics for Decision Making (ASDM) 

Subject Code: MBA-BI-105 

Course Objective:  

The objective behind this course is to impart the basic art and science of gathering, analyzing and using data 

to identify and resolve managerial and decision making problems. It also focuses on developing student’s 

skills in structuring and analyzing business problems using quantitative analysis and developing aptitude 

and statistical thinking approach to business problems. This course highlights the effective use of computer 

software for resolution of statistical problems. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to Statistics, Statistics in Business, Data Measurement, Charts and Graphs 

Descriptive Statistics, Measure of central tendency, measure of variability, for Group and 

ungrouped data, Measures of shape, measures of association and descriptive statistics on 

the computer. 

Introduction to probability, Structure of probability, Results of probability, Revision of 

probability: BAYES’ RULE and examples Random variable and probability distribution, 

1 
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Discrete and Continuous distribution, Expected value and variance of a distribution. 

Software exposure to the above concepts 

II Uniform distribution, Hyper-Geometric distribution, Binomial distribution, Poisson 

distribution and their relationship, Cases form the text book 

Continuous distribution, Uniform distribution, Normal distribution, Exponential 

distribution, Cases form the text book Sampling and Sampling distribution Statistical 

Inference: Estimation for Single Populations  

1 

III Hypothesis Testing for Single Populations- Mean, Proportion and  Variance, Cases form 

the text book Statistical Inferences about  Two Populations- Mean, Proportion and  

Variance , Cases form the text book Design of Experiments and Analysis of Variance ( 

Only one way) , Cases form the text book 

1 

IV Goodness-Of-Fit-Test, Cases form the text book Test of Independence, Cases form the 

text book Simple regression Analysis, and Cases form the text book. 

Simple Regression Analysis, Cases form the text book, Use of Software in Multiple 

Regression (output analysis) 

1 

Total 4 

 

Textbooks 

1 Ken Black Business Statistics for Contemporary Decision Making Wiley Student Edition 

2 Richard I. Levin and David S. Rubin Statistics for Management Pearson Education 

 

Reference Books 

1 T N Srivastava and Shailaja Rego Statistics for Management TMH 

2 Amir D Aczel and Jayavel Sounderpandian Complete Business Statistics TMH  

3 J. K. Sharma Business Statistics Addison Wesley 2000 

4 Levine, Stephen, Krehbiel and Berenson Statistics for Managers, Pearson Quantitative Techniques 

for Decision Tata Mc Graw Hill 

5 K. B. Akhilesh & S. B. Balasubrahmanyam Mathematics and Statistics for Management Vikas 

Publishing. 

6 Naval Bajpai Business Statistics Pearson 

7 Anderson, Sweeney, Wiliamy Quantitative Methods for Business Cengage Learning  

8 C. R. Kothari, Quantitative Technique Vikas 

9 M. S. Excel, D. P. Apte, Statistical Tools for Managers Excel Books 

10 Qazi Zameeruds, Vijay K. Khara, S. K. Bhamri Business Mathematics Vikas 

11 Gopal K. Kanji, Sage, 100 Statistical Tests SAGE 

12 R. S. Bhardwaj Business Statistics Excel Books 

13 Levine, Krehbiel, Bernson, Viswanathan Business Statistics; A First Cause Pearson Education 

14 Anderson, Sweeney, Williams Statistics for Business and Economics Ceenage Learning 

15 D. P. Apte Statistics for Managers Excel Books 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Economic Times 
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Subject Name: Data Analysis using Spreadsheet (DAS) 

Subject Code: MBA-BI-106 

Course Objective:  

The objective of the course is to acquaint the students in understanding the basics of Data Analysis using a 

simplest yet a powerful tool Google spreadsheet. This data analysis tools is available to everyone. Spread 

sheets software's are mostly used in workplace to understand and handle data.   

The main purpose of this course is to develop the understanding of use and significance of Data Analysis 

using a simple tool on day to day entered data in any business or workplace setup. And also it provides 

solution to business problems with data.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I About Excel & Microsoft, Uses of Excel, Excel software, Spreadsheet window pane, Title 

Bar, Menu Bar, Standard Toolbar, Formatting Toolbar, the Ribbon, File Tab and 

Backstage View, Formula Bar, Workbook Window, Status Bar, Task Pane, Workbook & 

sheets, Columns & Rows  

Selecting Columns & Rows, Changing Column Width & Row Height, Autofitting, 

Columns & Rows, Hiding/Unhiding Columns & Rows, Inserting & Deleting Columns & 

Rows, Cell, Address of a cell, Components of a cell – Format, value, formula, Use of paste 

and paste special 

1 

II Using Ranges, Selecting Ranges, Entering Information into a Range, Using AutoFill, 

Creating Formulas. Using Formulas.  

 Formula Functions – Sum, Average, if, Count, max, min, Proper, Upper, Lower, Using 

AutoSum, Advance Formulas, Concatenate, Vlookup, Hlookup, Match, Countif, Text, 

Trim 

Spreadsheet Charts : Creating Charts, Different types of chart, Formatting Chart 

Objects, Changing the  Chart Type, Showing and Hiding the Legend, Showing and Hiding 

the Data Table 

1 

III Creating PivotTables, Manipulating a PivotTable, Using the PivotTable Toolbar, 

Changing Data, Field, Properties, Displaying a Pivot Chart, Setting PivotTable Options, 

Adding Subtotals to PivotTables,  

   

Moving between Spreadsheets, Selecting Multiple Spreadsheets, Inserting and Deleting 

Spreadsheets Renaming Spreadsheets, Splitting the Screen, Freezing Panes, Copying and 

Pasting Data between Spreadsheets, Hiding, Protecting worksheets, Making Macros, 

Recording Macros, Running Macros, Deleting Macros 

1 

IV Measures of central tendency, t test, ANOVA, Correlation, Regression and Time series 

analysis   

Spread Sheet Modeling in Finance Forecasting financial statements– Capital budgeting 

decisions, Bond valuation, Stock valuation, Break even analysis, Budgeting, Ratio 

analysis, Sensitivity analysis, Simulation analysis, Portfolio construction and Working 

capital.  

1 

Total 4 
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Textbooks 

1 Ash Narayan Sah Data Analysis Using Microsoft Excel Excel Books 2009 

2 Wayne L. Winston Microsoft Excel 2016 - Data Analysis and Business Modeling PHI Learning Private 

Limited 

 

Reference Books 

1 John Walkenbach Microsoft Excel 2016 Bible: The Comprehensive Tutorial Resource Wiley 

2 Fischer W Excel: Quick Start Guide from Beginner to Expert (Excel, Microsoft Office); 

CreateSpace 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Data Mining and Knowledge Discovery journal published by Springer 

2 International Journal of Data Science and Analytics  

3 International Journal on Computational Statistics & Data Analysis (CSDA) 

4 Analytics India – Magazine 

5 International Journal of Business Intelligence and Data Mining 

 

Subject Name: Foundation of Data Management in R (FDM) 

Subject Code: MBA-BI-107 

Course Objective:  

This is an introductory course on how to use the R programming language and software environment for 

data manipulations and munging, exploratory data analysis and data visualizations.  

 

Learning outcomes Students will be familiar to the R ecosystem and learn how to use R for the most 

common data analysis tasks, including loading, cleaning, transforming, summarizing and visualizing data. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I General Introduction into the R Ecosystem  

Downloading and installing R, History of R, R packages, CRAN, Demonstration of a Data 

Analysis Project, Brief Overview on R Coding Tools, RStudio, git, GitHub, Constants, 

operators, functions, variables Random numbers, Vectors and vector indexing, Simple 

descriptive stats 

Loops, Conditional expressions, Applying PCA on an image for outlier-detection, 

Visualizing MDS on a distance matrix 

Brief Overview on R Coding Tools  

A Systematic Introduction into Data Types, Levels of measurement (nominal, ordinal, 

interval, ratio scale), Vector types, data frame objects, rows and columns, indexing, 

Characteristics of tidy data 

1 

II Basic Data Transformations  1 

https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Ash+Narayan+Sah&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Wayne+L.+Winston&search-alias=stripbooks
https://www.springer.com/journal/41060
http://www.inderscience.com/jhome.php?jcode=ijbidm
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Create new variables in a data.frame, Filter rows and columns, Merging datasets. 

Introduction to data.table for More Complex Data Transformations. Filtering and ordering 

data, Summaries and aggregates 

 New variables, Relational data, Joins on Keys, Introduction into fuzzy joins, 

Transforming wide and long tables 

III EDA - Univariate Descriptive Statistics + crosstabs + correlation + ANOVA, EDA - First 

Steps with Data Visualization: Why not Use Pie Charts, Plots outside of Excel: dotchart 

and violinplot examples, The Grammar of Graphics in R with ggplot2,Using labels for 

variable names 

1 

IV Introduction to Non-tabular Data Types: Time-series, Spatial data Network data 

Data Transformations: Converting Numeric Variables into Factors, Data Operations, 

String Parsing, Geocoding, Dirty Data Problems: missing values, data imputation, 

duplicates 

Introduction to R- studio, All univariate, bi-variate and other statistical test using R 

software. 

1 

Total 4 

 

Textbooks 

1 Dr Mark Gardener Beginning R - The Statistical Programming Language Wrox 2012 

2 Dr. Rob Kabacoff R in Action: Data Analysis and Graphics with R Manning Publications 2015 

 

Reference Books 

1 Dr Mark Gardener Community Ecology: Methods of analysis using R and Excel Ingram short title 

2014 

2 Garrett Grolemund Hands-On Programming with R O’Reilly 2014 

3 Hadley Wickham R for Data Science: Import, Tidy, Transform, Visualize, and Model Data 

Shroff/O'Reilly 2017 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 International Journal of Big Data Management 

2 International Journal of Information Management  

3 International journal of data mining, modelling and management 

4 Analytics India – Magazine 

 

 

Subject Name: Tableau for Business Analytics (TBA) 

Subject Code: MBA-BI-108 

Course Objective:  

The main objective behind this course is to provide expertise to students in tableau. This course will help 

the management students to create visualizations using tableau and utilize storytelling principles for 

presenting insights in an impactful manner. This also teaches how to apply frameworks to understand 

business problems and help formulate hypothesis.  This course outlines and identifies the different steps of 

a data science project utilizing the crisp dm framework. 

 

 

https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Dr.+Rob+Kabacoff&search-alias=stripbooks
https://www.google.com/search?sxsrf=ALeKk02yt5llQ4cccb9SJGs02oua93AN0A:1602670324874&q=international+journal+of+data+mining,+modelling+and+management&sa=X&ved=2ahUKEwjSvp-b7LPsAhXBTX0KHXGoBrMQ1QIoAHoECAsQAQ
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Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Visualisation using Tableau 

 Data Exploration in Tableau 

Storytelling in Tableau 

1 

II Visualizing and Analyzing Data with Tableau-I  

Visualizing and Analyzing Data with Tableau – II 

1 

III Business Problem Solving with Analytics 

Understand the Domain, Problem and Implication 

Formulate Hypothesis 

1 

IV The Crisp-DM Framework –  

Business and Data Understanding   Crisp-DM Framework    

Data Preparation, Modelling,  Evaluation and Deployment  

1 

Total 4 

 

Textbooks 

1 Cole Nussbaumer Knaflic Storytelling with Data: A Data Visualization Guide for Business 

Professionals John Wiley & Sons 

2 Ryan Sleeper Practical Tableau: 100 Tips, Tutorials, and Strategies from a Tableau Zen Master 

O’reilly 

3 Ben Jones Communicating Data with Tableau: Designing, Developing, and Delivering Data 

Visualizations,  

 

Reference Books 

1 Jenny Zhang Tableau 10.0 Best Practices Packt online 

2 Joshua N. Milligan Learning Tableau 10 Packt online 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 International Research Journal of Engineering and Technology,  

2 Journal of Web Librarianship,  

3 Journal of Instructional Pedagogies.  

 

 

 

 

 

https://www.amazon.in/Practical-Tableau-Tutorials-Strategies-Master-ebook/dp/B07BX5HH4Z
https://www.packtpub.com/big-data-and-business-intelligence/tableau-100-best-practices
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Subject Name: Marketing Management (MM) 

Subject Code: MBA-BI-201 

Course Objective:  

The objective of this course is to familiarize the students with the marketing concepts and practices and 

develop their analytical skills, conceptual abilities and substantive knowledge in the aforesaid field. It seeks 

to achieve the objective by helping the participants to undergo meaningful exercises in decision making in 

a variety of real life situations. This course is intended to be a foundation course for those who plan to do 

further work in marketing in the second year. It is also designed to serve as a terminal course for those not 

intending to specialize in marketing. 

 

Total Hours: 40  

Number of credits: 4  

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Understanding Marketing Management, Marketing Environment & Marketing 

information systems 

Marketing concepts & practices  

Developing marketing strategies & plans  

Scanning the marketing environment  

Marketing Information system including Marketing Research & demand forecasting and 

estimation  

1 

II Analyzing Buying Behaviour and Strategic Marketing 

Analyzing Consumer markets and Consumer   Buying Behaviour.  

Analyzing Business Markets and Business Buying Behaviour. 

Market Segmentation & targeting  

Differentiation & positioning strategies  

Product life-cycle marketing strategies  

Dealing with market competition 

1 

III Product Strategies, Designing Services, Branding and Pricing  

Setting Product strategy  

Creating brands and brand equity  

Developing Pricing strategies and programs  

Designing and managing Services 

1 

IV Designing Integrated Marketing Channels and Integrated Marketing 

Communications 

Designing and Managing Integrated Marketing Channels  

Managing Retailing, Wholesaling and Logistics  

Designing and Managing IMC  

Managing Mass Communications 

Managing Personal Communications   

 

Creating Long-term Growth and Contemporary Marketing Practices 

Introducing New Market Offerings 

Tapping Global markets  

Managing a Holistic Marketing Organization  

Marketing Ethics  

New Technology and Marketing 

1 

Total 4 
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Textbooks 

1 Kotler, Keller, Koshy and Jha  “Marketing Management, A South Asian Perspective” Pearson 

Education 

2 Ramaswami & Namakumari Marketing Management: Indian context Macmillan (India) Limited, 

New Delhi 

3 Baines, Fill & Page Marketing Oxford University Press 

 

Reference Books 

1 Stanton, Etzel, Walker Fundamental of marketing McGraw Hill Inc. N. York 

2 Tapan Panda Marketing Management Excel Books 

3 Arun Kumar, N. Meenakshi Marketing Management, Vikas Publishing House N. Delhi 

4 Rajan Saxena Marketing Strategies Tata-McGraw Hill Publishing Company, New Delhi. 

5 Panwar J. S., Marketing in the new Era SAGE 

6 Mazumdar Ramanuj Marketing Strategies, Allied Publishers Ltd. New Delhi. 

7 Joel R. Evans, Barry Berman Marketing Management Ceangage Learning 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Marketing (American Marketing Association)  

2 Indian Journal of Marketing 

3 Marketing Master Mind  

4 Brand Equity in the Economic Times  

5 Business Standard etc. 

 

Subject Name: Behavioural Sciences and Human Resource Management 

Subject Code: MBA-BI-202 

Course Objective:  

The Objective behind this course is to sensitize students with the Human side of the organization, present 

Organizational Behavior as one of the approaches towards Organizational Effectiveness. Additionally, 

enhance awareness of the students to dynamics of Individual, Group and Organizations. Allow students to 

understand the importance of Behavioural Science in enhancing their personal effectiveness and improving 

their contribution to group and organizational processes. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Understanding the Meaning and Context of OB 

Introduction to OB –What are Organizations, what is OB –Importance, relevance –

Disciplines contributing to its knowledge –Evolution of thought in OB –Model of OB 

1 

II Understanding Individual Behaviour and Group and team Behaviour  

Perception -Meaning, sub-processes of perception -Understand how perception influences 

behaviour, social perception -Perceptual errors and their outcome   

1 
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Introduction to Groups and Teams -Group Formation, Types, Synergy and Dysfunctions 

of Group working -Factors affecting group performance -Making Groups and Teams more 

Effective   

Work Related Attitudes - Job Satisfaction,  Commitment and Organizational Citizenship 

Behaviour, Employee Engagement and Involvement : Organizational outcomes, Meaning, 

importance, types of values -Impact of values on Attitudes and Personality 

III HR Planning And Recruitment 

Understanding the  key HR strategies for the 3 phases of an Employee recruitment, 

development and assessment 

1 

IV Training And Resource Development 

meaning, types, methods and strategy of effective Training program for employees  

formulate an effective resource management strategy to create a high performance team 

Assessment, Compensation And Rewards 

Effective compensation, compensation strategy, how to determine right compensation for 

employees, Salary Surveys etc., Financial and non financial rewards for motivation; 

Meaning and importance of motivation, content and process theories of motivation, 

linkages between motivation and other OB processes such as leadership, culture 

development, and more. Motivational challenges  

1 

Total 4 

 

Textbooks 

1 Stephan Robbins, Timothy Judge and Seema Snaghi Organizational Behavior Pearson 

2 Fred Luthans Organizational Behavior McGraw-Hill 

3 Gargy Dessler  and Biju Varkkery– Human Resources Management Prentice  Hall India/ Pearson 

Education – 2003 Indian Reprint 

4 Sinha, Sinha and Shekhar Industrial Relations, Trade Unions and Labor  Legislations Pearson 

Education, New Delhi 

 

Reference Books 

1 Gregory Moorhead & Ricky W. Griffin Organizational Behaviour Jaico Publication 

2 K. Aswathappa Organizational Behaviour Himalaya 

3 Niraj Kumar Organizational Behaviour Himalaya 

4 PG Acquinas Organizational Behaviour Excel Books 

5 Debra L. Nelson  & James C. Quick Organizational Behaviour Cengage Learning 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Organizational Behaviour 

2 Harvard Business Review etc. 
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Subject Name: Corporate Finance (CF) 

Subject Code: MBA-BI-203 

Course Objective:  

The objective of this course is to equip the students with conceptual understanding of finance and its 

practical application. It is expected that the students possess a sound base in accounting principles and 

practices including financial analysis. Important decisions that come under corporate finance, namely, 

setting up of projects covering investment in fixed and current assets, raising funds, and allocation of profits 

are taken within a framework of risk and return. The course also intends to make students gain the 

mechanical part of various decisions with the help of selected numerical problems available in various 

suggested text books. Students are expected to solve a large number of numerical and other assignments 

which would be the preparatory requirements of this course 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Understanding the Meaning of  Financial Management, Financial System, and 

Basics of Valuation 

Introduction to Financial Management;  

Introduction to the Financial System;  

The concept of Time value of money 

Valuation of Bonds and Shares 

1 

II Financing Decision and Sources of long term funds 

Risk and Return 

Cost of Capital 

Sources of Long term funds 

Raising Long term funds 

1 

III Capital Structure & Capital Budgeting 

Capital Structure (Theories) 

Capital Structure Planning 

Techniques of Capital Budgeting 

Estimation of Project Cash Flows 

1 

IV Working Capital Management and Dividend Decision 

Introduction to Working Capital Management  

Cash Management 

Sources of short term funds 

Credit Management 

Inventory Management 

Dividend Policy 

Dividend Decision 

1 

Total 4 

 

Textbooks 

1 Prasanna Chandra Financial Management – Theory and Practice Tata McGraw-Hill Publishing 

Company New Delhi 

2 I. M. Pandey Financial Management Vikas Publication 
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Reference Books 

1 Srivastava & Misra Financial Management Oxford University Press 

2 Briham & Houston Fundamentals of Financial Management South-Western, Thomson Business 

Information India (P) Ltd., 

3 Brealey & Myers Principles of Corporate Finance Tata McGraw-Hill Publishing Company 

4 Reddy, Sudarsana Financial Management – Principles and Practice Himalaya Publishing 

5 Vishwanath, S. R. (2007) Corporate Finance - Theory and Practice Response Books, New Delhi  

6 McMenamin, Jim Financial Management – An Introduction Oxford University Press, 

7 Sinha, P.K Financial Management Excel Books  

8 Bhat, S. Financial Management Excel Books 

9 Peter DeMarzo, Jonathan Berk Financial Management Pearson Education 

10 Vyuptakesh Sharan Foundations of Financial Management Pearson Education 

11 G. Sudarsana Reddy Financial Management Himalaya Publishing  

12 Lawrence J. Gitman Principles of Managerial Finance Pearson Education 

13 Khan & Jain Financial Management Tata McGraw-Hill 

14 James Van Horne & John M. Vachowicz, Jr Fundamentals of Financial Management Pearson 

Education 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Chartered Financial Analyst,  

2 Journal of Financial Management,  

3 Economic Times 

 

Subject Name: Data Analysis using SPSS (DA_SPSS) 

Subject Code: MBA-BI-204 

Course Objective:  

The objective of this course is to equip the students with conceptual understanding of main features of SPSS. 

Students are expected to solve a large number of numerical and other assignments, which would be the 

preparatory requirements of this course. Students are expected to use the SPSS GUI effectively, perform 

descriptive analyses with SPSS, perform common parametric and non-parametric tests, perform simple 

regressions and multivariate analyses (factor and cluster). 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to SPSS 

Data View And Variable View), Measurement Scales, How To Export Data From Excel 

To Software, Entering, Saving And Printing Data, Viewing A Few Cases, Merge File With 

Cases, Merge File With Variables, Sort Cases, Spilt File, Select Cases, How To Do Serial 

Number, Recode Into Same Variable, Recode Into Different Variable, Compute 

Command, Visual Binning, Generation Of Shell File. 

1 

II Descriptive Statistics  

Tables And Graphs for One Variable, Tables And Graphs for Two Variables, One 

Variable Descriptive Statistics, Two Variables Descriptive Statistics, Measures Of Central 

1 
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Tendency And Variability, Shape Of Distribution, Stem and  Leaf Charts, Box And 

Whisker Plot. 

One - Sample Hypothesis Tests, Two- Sample Hypothesis Tests  

The Logic of Hypothesis testing, A More Realistic Case: We Don’t know µand Sigma, 

One-Sample T-Test, The Logic of Hypothesis Testing, Paired vs. Independent Samples, 

Testing Assumptions of Independent Samples, Normal Populations, Randomness of Data 

and Equal population Variance, Comparing Three or More Means, Testing Assumptions 

of Independent Samples, Normal Populations and Homogeneity Population Variance, 

One- Factor Independent Measures ANOVA, Post Hoc Multiple Comparisons, Family of 

Anova (all test)  

Univariate, bivariate, Multivariate analysis techniques   

III Parametric and Nonparametric Methods 

Introduction to Parametric and Nonparametric Methods, Mann-Whitney U test, Wilcoxon 

Signed Ranks Test, Kruskal- Wallis H Test, Spearman’s Rank Order Correlation, Sign 

Test, Runs Test, One Sample Chi Square Test, Fridman One-Way Anova, Kolmogorov- 

Smirnov One Sample Test. 

1 

IV Factor analysis and Structural Equation Modelling  

What is FA, Hypothetical example of FA, Assumptions of FA, Deriving factors and 

assessing overall fit, interpreting the factors, Validation of factors analysis, Structural 

Equation Modelling 

1 

Total 4 

 

Textbooks 

1 Keith McCormick, Jesus Salcedo, Jon Peck (With), Andrew Wheeler (With), Jason Verlen SPSS 

Statistics for Data Analysis and Visualization Wiley Publication 

 

Reference Books 

1 Andy Field Discovering Statistics using SPSS Sage Publication 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journals on SPSS 

 

 

Subject Name: Business Research & Analytics (BRA) 

Subject Code: MBA-BI-205 

Course Objective:  

The objective of the course is to familiarize students with the types of business problems often faced by 

corporate entities and to help them develop insights about basic concepts of research designs and 

methodology aimed at solving business problems. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 
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I Introduction to Research 

Meaning of research; Types of research- Exploratory research, Conclusive research; The 

process of research; Research applications in social and business sciences; Features of a 

Good research study. 

Research Problem and Formulation of Research Hypotheses: Defining the Research 

problem; Management Decision Problem vs. Management Research Problem; Problem 

identification process; Components of the research problem; Formulating the research 

hypothesis- Types of Research hypothesis; Writing a research proposal- Contents of a 

research proposal and types of research proposals. 

1 

II Research Design  

Meaning of Research Designs; Nature and Classification of Research Designs; 

Exploratory Research Designs: Secondary Resource analysis, Case study Method, Expert 

opinion survey, Focus group discussions; Descriptive Research Designs: Cross-sectional 

studies and Longitudinal studies; Experimental Designs, Errors affecting Research 

Design.  

Primary and Secondary Data: Classification of Data; Secondary Data: Uses, Advantages, 

Disadvantages, Types and sources; Primary Data Collection: Observation method, Focus 

Group Discussion, Personal Interview method. 

1 

III Attitude Measurement and Scaling and Sampling  

Types of Measurement Scales; Attitude; Classification of Scales: Single item vs. Multiple 

Item scale, Comparative vs. Non-Comparative scales, Measurement Error, Criteria for 

Good Measurement. 

Questionnaire Design: Questionnaire method; Types of Questionnaires; Process of 

Questionnaire Designing; Advantages and Disadvantages of Questionnaire Method. 

 

Attitude Measurement and Scaling and Sampling  

Types of Measurement Scales; Attitude; Classification of Scales: Single item vs. Multiple 

Item scale, Comparative vs. Non-Comparative scales, Measurement Error, Criteria for 

Good Measurement. 

Questionnaire Design: Questionnaire method; Types of Questionnaires; Process of 

Questionnaire Designing; Advantages and Disadvantages of Questionnaire Method. 

1 

IV Data Analysis 

Descriptive vs. Inferential Analysis, Testing of Hypotheses: Concepts in Testing of 

Hypothesis – Steps in testing of hypothesis, Introduction to hypothesis testing methods.  

Research Report Writing: Types of research reports – Brief reports and Detailed reports; 

Report writing: Structure of the research report- Preliminary section, Main report, 

Interpretations of Results and Suggested Recommendations; Report writing: Formulation 

rules for writing the report: Guidelines for presenting tabular data, Guidelines for visual 

Representations. 

1 

Total 4 

 

Textbooks 

1 Donald R. Cooper and Pamela S. Schindler Business Research Methods (IX edition) Tata McGraw 

Hill Publishing Company Ltd., New Delhi 

2 Zikmund Willium Business Research Methods, Thompson Learning (2003) 8th edition 

 

Reference Books 

1 D. K. Bhattacharyya Research Methodology Excel Books 2nd Edition or later 

2 Bryman Alan Business Research Methods Oxford University Press (2006) 8th edition  
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3 Panneerselvam R, Research Methods for Business John Wiley & Sons (2004) 4th edition  

4 K. Aswathappa and K. Shridhara Bhat Research Methodology Prentice Hall of India Latest Edition 

5 Alan Bryman, Emma Bell Business Research Methods Oxford Press 2nd Edition, 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Business Research  

2 Electronic Journal of Business Research Methods 

3 Jindal Journal of Business Research 

4 Review of Business Research 

5 Vikalpa,  

6 Decision etc. 

 

Subject Name: Fundamentals of SQL (FSQL) 

Subject Code: MBA-BI-206 

Course Objective:  

The objective behind this course is to assist students to be able to solve basic queries of SQL and extract 

data using SQL and integrate it with different data visualization and analytics tools.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to Oracle Database ∙ Retrieve Data using the SQL SELECT Statement ∙ Learn 

to Restrict and Sort Data ∙ Usage of Single-Row Functions to Customize Output. 

Introduction to SQL, Introduction to Databases and RDMBS, Install a Database Engine, 

SQL Syntax, SQL Data Types, SQL Operators,SQL Expressions,SQL Comments 

1 

II SQL – Data Definition Language Commands and Operations,SQL – Data Manipulation 

Language Commands and Operations, SQL – Data Control Language Commands,DCL 

Operations. Invoke Conversion Functions and Conditional Expressions ∙ Aggregate Data 

Using the Group Functions ∙ Display Data from Multiple Tables Using Joins ∙ Use Sub-

Queries to Solve Queries 

1 

III The SET Operators ∙ Data Manipulation Statements ∙ Use of DDL Statements to Create 

and Manage Tables ∙ Other Schema Objects ∙ Control User Access. SQL Functions,SQL 

Queries and Sub Queries,SQL Clauses,SQL Joins, SQL Views 

1 

IV Management of Schema Objects ∙ Manage Objects with Data Dictionary Views 

Manipulate Large Data Sets ∙ Data Management in Different Time Zones ∙ Retrieve Data 

Using Sub-queries ∙ Regular Expression Support. SQL Indexes,SQL Transactions,SQL 

Injection,SQL vs.NoSQL 

1 

Total 4 

 

Textbooks 

1 Thomas Nield  Getting Started with SQL 1st Edition O’Rielly 

2 Allen G. Taylor Runner-Up, Best for Beginners: SQL All-in-One For Dummies  

 

https://www.journals.elsevier.com/journal-of-business-research
http://www.ejbrm.com/
https://rbr-journal.org/
https://www.gcreddy.com/2021/08/introduction-to-sql.html
https://www.gcreddy.com/2021/08/sql-overview.html
https://www.gcreddy.com/2016/09/sql-environment-setup.html
https://www.gcreddy.com/2021/08/sql-operators.html
https://youtu.be/fg11vHRSsk0
https://youtu.be/kgNnLWRZOiI
https://youtu.be/K6U_WtYb-xQ
https://youtu.be/1rX4yTqxdfQ
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Reference Books 

1 John Viescas SQL Queries for Mere Mortals : 4th Edition Pearson 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Data Science,  

2 Journal of the American Statistical Association etc 

 

Subject Name: Python for Business Analytics (PBA) 

Subject Code: MBA-BI-207 

Course Objective:  

The objective behind this course is to assist students to be able to apply basic syntax and operations in 

python in order to clean and manipulate the data using python's powerful data analysis libraries-numpy and 

pandas. This course will also ensure that the students are able to create basic visualizations using python 

technology.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to Python 

Data Structures in Python 

Control Structures and Functions 

1 

II Python Libraries for Data Science 

Introduction to Numpy 

Operations on Numpy Arrays 

1 

III Introduction to Pandas 

Introduction to Scipy, Scikit Learn, Beautifulsoup 

1 

IV Visualisation on Python 

Data Collection. Data Extraction and Data Cleaning in Python 

1 

Total 4 

 

Textbooks 

1 Andreas C. Müller & Sarah Guido Introduction to Machine Learning with Python: A Guide for Data 

Scientists O’Reilly Media 

2 Wes McKinney Python for Data Analysis: Data Wrangling With Pandas, NumPy and IPython 

Shroff/O'Reilly 

 

Reference Books 

1 Leonard Eddison Python Machine Learning: A Technical Approach to Machine Learning for Beginners 

CreateSpace Independent Publishing Platform 2018 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Data Science,  

https://geni.us/B30D4
https://geni.us/B30D4
https://geni.us/5ZM2Wq
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2 Journal of the American Statistical Association etc. 

 

Subject Name: Power BI for Data Visualization (PBI-DV) 

Subject Code: MBA-BI-208 

Course Objective:  

The objective behind this course is to assist students to be able extract and load data in Power BI and create 

dashboards with that data. It will give students insights into data visualisation techniques. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to Power BI ∙ Get Started with Power BI ∙ Overview: Power BI concepts ∙ 

Sign up for Power BI ∙ Overview: Power BI data sources ∙ Connect to a SaaS solution ∙ 

Upload a local CSV file ∙ Connect to Excel data that can be refreshed ∙ Connect to a sample 

∙ Create a Report with Visualizations ∙ Explore the Power BI portal 

1 

II Viz and Tiles ∙ Overview: Visualizations ∙ Using visualizations ∙ Create a new report ∙ 

Create and arrange visualizations ∙ Format a visualization ∙ Create chart visualizations ∙ 

Use text, map, and gauge visualizations and save a report ∙ Use a slicer to filter 

visualizations ∙ Sort, copy, and paste visualizations ∙ Download and use a custom visual 

from the gallery 

1 

III Reports and Dashboards ∙ Modify and Print a Report ∙ Rename and delete report pages ∙ 

Add a filter to a page or report Set visualization interactions ∙ Print a report page ∙ Send a 

report to PowerPoint ∙ Create a Dashboard ∙ Create and manage dashboards ∙ Pin a report 

tile to a dashboard ∙ Pin a live report page to a dashboard ∙ Pin a tile from another 

dashboard ∙ Pin an Excel element to a dashboard ∙ Manage pinned elements in Excel ∙ Add 

a tile to a dashboard ∙ Build a dashboard with Quick Insights ∙ Set a Featured (default) 

dashboard ∙ Ask Questions about Your Data ∙ Ask a question with Power BI Q&A ∙ Tweak 

your dataset for Q&A ∙ Enable Cortana for Power BI 

1 

IV Visualizing Data, Why Visualizations Visualization types, Create and Format Bar and 

Column Charts Create and Format Stacked Bar Chart Stacked Column Chart Create  and 

Format Clustered Bar Chart, Clustered Column Chart Create and Format 100% Stacked 

Bar Chart, 100% Stacked Column Chart Create and Format Pie and Donut Charts Create 

and Format Scatter Charts Create and Format Table Visual, Matrix Visualization Line and 

Area Charts Create and Format Line Chart, Area Chart, Stacked Area Chart Combo Charts 

Create and Format Line and Stacked Column Chart, Line and Clustered Column Chart 

Create and Format Ribbon Chart, Waterfall Chart, Funnel Chart 

1 

Total 4 

 

Textbooks 

1 Brett Powell Mastering Microsoft Power BI Packt Publishing Ltd 

2 Marco Russo, Alberto Ferrari The Definitive Guide to DAX Microsoft Press 

 

Reference Books 

1 Rob Collie, Avichal Singh Power Pivot and Power BI Tickling Keys, Inc 2015 
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List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Data Science,  

2 Journal of the American Statistical Association etc. 
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Subject Name: Employment Enhancement Skills (EES)  

Subject Code: MBA-BI-301 

Course Objective:  

This course is designed to allow the students to familiarize with needs of the final placement preparation. It 

also aims at helping students see the application of the important skills that are required at the Campus 

Recruitment. The course intends to prepare students at all the three stages i.e. Pre- Placement, During the 

Placement and Post Placement challenges. By the end of the course, students would have a good 

understanding of. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Important Documents for Placement: Resume/CV/Cover Letter/Job Application 

Email/Letter 

Cover Letter-Types-Domain specific Cover Letters- Difference (Resume/CV-Curriculum 

Vitae /Bio Data), Functional/Chronological Resume, Do’s & Don’ts of Resume, Mistakes 

to be avoided while drafting Resume/Cover Letter, Decipher J.D. Job Description & 

making changes in Resume & Cover Letter, Sample Template & Format -Resume & 

Cover Letter, Video Resume/CV, Letter of Reference/ Recommendation, Statement of 

Purpose, Job Application-Email & Letter 

1 

II G.D, Presentation Skills and Case Study Analysis as selection process  

G.D.- Group Discussion, Importance, Types of GD, Common topics, Evaluation 

Parameter, Do’s and Don’ts, Art of Public Speaking, brainstorming of ideas, Case Study 

Analysis as selection process- Usage & Importance, Evaluation - Parameters & Sheet, 

Presentation Skills as Selection Process- Channels & medium of Presentation, Evaluation 

Parameter & Sheet 

1 

III Grooming (Dressing), Body Language & Professional Networking for Job 

Grooming tips- for men and women, dos and don’ts, Artefacts (Accessories & its 

importance) 

Body Language (Kinesics)- Types (Aggressive, Submissive, Defensive, Relaxed, 

Interested etc), Oculesics – Eye movement, Proxemics – Distance, & Haptics- Touch Face 

to Face Networking, Social Capital, right questions for Networking, Online Networking 

with LINKEDIN, Importance of your database, Knowledge Networking i.e. Industry 

Associations Checklist for Networking and other online portals for job search. 

1 

IV Job Interview & Soft Skills required during the Job 

 P.I. Personal Interview Introduction, Why Job Interviews? Types– (Telephonic, Video 

(Skype), Panel), Preparation before the interview, Common questions asked during the 

interview, Post interview Follow Up, Approach towards the answers, List of Q n A and 

with sample answer for reference and perusal, , Question not to be asked at Interviews, 

Interview Case Study  

Soft Skills: Introduction/Function/Importance: Short Anecdotes, Time Management, 

Stress Management & Interviews, Teamwork, Interpersonal Skills, Problems Solving 

Skills, Decision Making Skills and its connection to Aptitude test 

1 

Total 4 

 

 



Gujarat University, Ahmedabad – Integrated Masters of Business Administration (Business Intelligence) 

101 | P a g e  
GU/Syllabus IMBA - BI / 2022-23 Onwards 

Textbooks 

1 Barun K Mitra ‘Personality Development and Soft Skills’ Oxford University Press Latest Edition 

2 Aruna Koneru Professional Speaking Skills Oxford University Press Latest Edition  

3 Mallika Nawal Business Communication  

 

Reference Books 

1 Jeff Butterfeild Soft Skills for Everyone Cengage Learning  

2 Asha Kaul ‘Business Communication’ PHI  

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Economic Times  

2 Business Standard  

 

Subject Name: Structural Equation Modeling (SEM)   
Subject Code: MBA-BI-302 

Course Objective:  

The objective behind this course is to assist students to be able to build relationships between variables and 

make mathematical models for predictive analytics 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to classic structural equation models with latent variables (SEM). method 

including the origins of the method and two major model components: simultaneous 

equations and confirmatory factor analysis. 

1 

II Model notation and review the matrix algebra and covariance structures that are used to 

define SEMs. Steps of implementing SEMs will be covered to include: model 

specification, model identification, parameter estimation, and model evaluation (model 

fit). Time permitting; we will also discuss various extended topics. 

1 

III Reliability and validity estimation in SEM, moderation analysis using multiple groups, 

estimation for non-normal and categorical outcomes, generalized linear SEM, longitudinal 

modeling, estimation of complex sample data, and estimation with missing data. 

1 

IV Develop a basic understanding of structural equation models including proper application, 

interpretation, and evaluation of the models  

Develop an understanding of the underlying statistics including parameter identification 

and estimation as well as model fit measures. 

Benefits of SEMs including when it is advantageous to use this modeling approach , 

Limitations of SEM, including the most common mistakes in using SEMs  

Be able to apply the method to a topic relevant to your own research  

Be able to analyze SEM models using a SEM software package  

Be able to interpret results from a SEM model 

1 

Total 4 
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Textbooks 

1 Rex B. Kline Principles and Practice of Structural Equation Modeling Guilford Publications 

2 David Kaplan Structural Equation Modeling: Foundations and Extensions SAGE Publications 

 

Reference Books 

1 Barbara M. Byrne Structural Equation Modeling With AMOS Routledge  

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Data Science,  

2 Journal of the American Statistical Association 

 

Subject Name: Structural Equation Modeling (SEM)   
Subject Code: MBA-BI-302 

Course Objective:  

Multivariate statistical analysis is considered a useful tool and refers to multiple advanced techniques for 

examining relationships among multiple variables at the same time. This method finds patterns and 

relationships between several variables simultaneously. It lets us predict the effect a change in one variable 

will have on other variables. 

 

Multivariate statistical methods are used by business analysts and are important for business-

major students to develop an understanding of multivariate statistical methods to provide solutions for day 

to day business problems using data provided by company.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Regression Analysis. 

Overview of multiple linear regression analysis and its applications. Both ordinary 

regression analysis and partial regression analysis, methods of testing significance of 

various regression models 

Principal Components Analysis.  

Overview of principal components analysis (PCA). Relationship to multivariate normal 

distribution and to eigen structure of covariance or correlation matrix and to SVD of 

original (mean centered or standardized) matrix of observations by variables. 

1 

II Exploratory Factor Analysis  

Principal axis form of exploratory factor analysis (FA) and its relationship to PCA. 

Computation of factor scores as well as factor loadings, estimation of “communalities”,  

1 

III Multidimensional Scaling.  

Metric and nonmetric models and methods of “two-way” multidimensional scaling 

(MDS).  

Three-way MDS; Methods of multidimensional analysis of preferential choice (or other 

“dominance”) data.  

Cluster Analysis. hierarchical clustering, specifically single, complete and average 

linkage, Ward's method, and Kth nearest neighbor clustering, based on direct or derived 

1 
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measures of similarity or dissimilarity, and on K-means clustering for partitioning based 

on a standard objects by variables multivariate data matrix. 

IV Canonical Correlation. 

Canonical correlation analysis (CCA),  methods of computing a set of ordered canonical 

variates, the Kth set of variates constrained to be orthogonal to the first K-1 (in a certain 

sense that will be defined)  

Analysis of Variance and generalizations. 

 A review of standard analysis of variance (ANOVA), plus an introduction of ANCOVA 

(analysis of covariance), MANOVA (Multivariate ANOVA) and MANCOVA 

(Multivariate ANCOVA) multiple linear regression analysis, with “dummy” independent 

variables, while ANCOVA is a special case of partial regression analysis. Both 

MANOVA and MANCOVA as special cases of canonical correlation analysis. 

 

Multiple Discriminant analysis (MDA) 

Canonical correlation analysis, with the (usually continuous) given variables defining one 

matrix and a set of dummy variables encoding the groups comprising the second one. 

Confirmatory Factor Analysis and   Structural Equations Models with Latent Variables. 

1 

Total 4 

 

Textbooks 

1 Hair Joseph F. Multivariate Data Analysis Cengage Learning India 

2 Barbara And Fidell Using Multivariate Statistics Pearson India 2017 

 

Reference Books 

1 Richard A. Johnson, Dean W. Wichern Applied Multivariate Statistical Analysis Pearson 20115 

2 Johnson, Wichern Applied Multivariate Statistical Analysis Pearson 2008 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Multivariate Analysis  

2 International Journal of Multivariate Data Analysis (IJMDA 

3 Communications in Statistics 

 

 

 

Subject Name: Contemporary issues in Business Analytics (CIBA) 

Subject Code: MBA-BI-304 

Course Objective:  

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Report will be during the end of the semester.  

 

The students are expected to spend around 45-50 hours on the study of the different topics. There will be 

few sessions (5-6) handled by the faculty to orient the students about the course.  

 

 Contents  

https://www.journals.elsevier.com/journal-of-multivariate-analysis
https://www.inderscience.com/jhome.php?jcode=ijmda
http://www.tandfonline.com/toc/lsta20/38/12
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 Contemporary Issues in Business Analytics 

Contemporary Issues in HR analytics 

Contemporary Issues in marketing analytics 

Contemporary Issues in finance analytics 

Contemporary Issues in operations analytics 

Contemporary Issues in web analytics 

Contemporary Issues in digital analytics  

 

 

Guidelines for Preparing Presentation 

• Identification of Contemporary topics and understanding the need for study 

• Introduction to Area/topic selected 

• Literature Review   

• Detail discussion and Understanding of the presenter 

• Conclusion & Future Scope of the Research (if any) 

 

Reference Books 

1 Thomas W. Jackson, Steven Lockwood Business Analytics: A Contemporary Approach Springer 2018 

2 Foster Provost & Tom Fawcett Data Science For Business: What You Need To Know About Data 

Mining And Data-Analytic Thinking O'Reilly's 2013 
 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Business Analytics 

2 International Journal of Business Analytics (IJBAN)  

3 Business Perspectives and Research 

 

Subject Name: Supply Chain & Logistics Analytics (SC&LA) 

Subject Code: MBA-BI-E101 

Course Objective:  

This course introduces the student to the theory, concepts, and business application of Supply chain and 

logistics research, data, metrics, systems, analyses, and reporting. The student will develop an understanding 

of the role and importance of analytics in supply chain and logistics.  

This business and management course introduces the primary methods and tools that students will encounter 

in study and practice of supply chains. They will learn how to apply basic probability models, statistics in 

supply chains and Formulating and solving optimization models 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Supply Chain Analytics (SCA) 

Relating Operations Management with Supply chain concepts with SC Analytics 

The importance of supply chain analytics in the flows involving material, money, 

information and ownership 

1 

https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Thomas+W.+Jackson&text=Thomas+W.+Jackson&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Steven+Lockwood&text=Steven+Lockwood&sort=relevancerank&search-alias=books
http://shop.oreilly.com/product/0636920028918.do?cmp=af-strata-books-video-product-cj_auwidget313_0636920028918_7213599
https://www.tandfonline.com/toc/tjba20/current
https://www.igi-global.com/journal/international-journal-business-analytics/67141
https://journals.sagepub.com/home/bpr
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Key issues in supply chain analytics 

II Network Planning in Supply Chain  

Importance of Network Planning 

Design of Logistics Network using Heuristics/optimization  

Concept of 3PL/4PL in a Supply Chain 

1 

III Forecasting and Planning  

Demand Forecasting  

Inventory Planning 

1 

IV Procurement Optimization  

Logistics Analytics  

1 

Total 4 

 

Textbooks 

1 Sunil Chopra, and Peter Meindl Supply Chain Management Pearson 

2 Jeremy F Shapiro Modelling the Supply Chain Duxbury Thompson Learning  

 

Reference Books 

1 D. Simchi-Levi, P. Kaminsky, E. Simchi-Levi, and Ravi Shankar Designing and Managing the Supply 

Chain concepts, Strategies and Case Studies. Tata McGraw Hill 

2 Lei Lei, Leonardo DeCandia, Rosa Oppenheim, and Yao Zhao) Managing Supply Chain Operations 

World Scientific. 

3 Suman Sarkar The Supply Chain Revolution: Innovative Sourcing and Logistics for a Fiercely Competitive 

World AMACOM; Illustrated Edition. 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Supply Chain Management: An International Journal,  

2 Supply Chain Management Review,  

3 Purchasing World,  

4 International Journal of Purchasing and Materials Management,  

5 International Journal of Physical Distribution & Logistics Management 

 

 

Subject Name: Digital Marketing, Web and Social Media Analytics (MW&SMA) 

Subject Code: MBA-BI-E102 

Course Objective:  

The objective behind this course is to identify the different applications of analytics in marketing frame as 

an additional advantage to marketing major students to understand the data science program for Marketing, 

Web and Social media. On successful completion of the course the learner will be able to DESCRIBE the 

use of Voice of the Customer data in making data driven marketing decisions; DEMONSTRATE an 

understanding of utility theory to measure customer preferences and choices; IDENTIFY what customers’ 

value in a product, and assess what they are willing to pay for it; ILLUSTRATE the use of various tools 

and frameworks to solve strategic marketing problems using marketing data; determine the most effective 

target markets; DESIGN a study that incorporates the key tools of Marketing AnalyticsThis business and 

management course introduces the primary methods and tools that students will encounter in study and 

https://www.amazon.com/Managing-Supply-Chain-Operations-Lei-ebook/dp/B06XRTM1QG/ref=sr_1_1_sspa?keywords=Managing+Supply+Chain+Operations&qid=1565202944&s=gateway&sr=8-1-spons&psc=1&spLa=ZW5jcnlwdGVkUXVhbGlmaWVyPUEyNjVVWEEyWEI0QlpGJmVuY3J5cHRlZElkPUEwNzU5NTc4MzFWMUdBU1pDMDZMNSZlbmNyeXB0ZWRBZElkPUEwODc2NTc0WVAwTVpTU1JJSlk4JndpZGdldE5hbWU9c3BfYXRmJmFjdGlvbj1jbGlja1JlZGlyZWN0JmRvTm90TG9nQ2xpY2s9dHJ1ZQ==
https://www.amazon.com/Suman-Sarkar/e/B01EJKZB96/ref=dp_byline_cont_book_1
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practice of supply chains. They will learn how to apply basic probability models, statistics in supply chains 

and Formulating and solving optimization models 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I SEGMENTATION ANALYTICS: Market Segmentation Variables, Market    

Segmentation Types, Marketing Data Landscape, Data for Segmentation, Analytics for 

Need Based Segmentation -  Cross Tabulation Segmentation, Regression based 

segmentation, Clustering, Conjoint Analysis Segmentation, The Cluster Analysis + 

Discriminant Analysis Approach. 

1 

II PRODUCT ANALYTICS: Approaches to Choosing Target Segment/s: Rationale for 

Segment Targeting, Analytics for Perceptual Mapping and Product Positioning, Product 

Positioning, Multi Dimensional Scaling (MDS) and Factor Analysis, Relevance of 

Mapping for Product Positioning, Preference Mapping, Incorporating Preferences in 

Perceptual Mapping. 

1 

III Analytics for Tracking Customer Growth: Rationale for Customer Analytics, Customer 

acquisition cost, Customer Churn, Customer Attrition models, Customer lifetime value, 

Net promoter score, Calculating the number of new customers, Calculating average 

customer age & Days to convert, Calculating customer acquisition cost & Average 

purchases, Calculating touch points & Lead conversion, Analyzing age demographics, 

First contact with customer, Customer satisfaction, Understanding customer engagement, 

Diffusion Models - The Bass Model. 

1 

IV CAMPAIGN PERFORMANCE ANALYSIS 

Reach & Impact 

Web and Social Media Analytics 

Sentiment Analytics 

 

MARKETING SPEND EFFECTIVENESS 

Market Mix Modelling 

1 

Total 4 

 

Textbooks 

1 Mark Jeffery Data-Driven Marketing: The 15 metrics Everyone in Marketing Should Know Wiley 

2 Alistair Croll; Benjamin Yoskovitz Lean Analytics: Use data to build a Better Startup Faster 

O'Reilly Media 

 

Reference Books 

1 Chuck Hemann Digital Marketing Analytics: Making Sense of Consumer Data in a Digital World 

Que Publishing 

2 Wayne L. Winston Marketing Analytics: Data-Driven Techniques with Microsoft Excel Wiley  

 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Digital & Social Media Marketing  

https://twitter.com/mjjeffery
https://www.amazon.com/Alistair-Croll/e/B001KD2J8W/ref=dp_byline_cont_book_1
https://www.amazon.com/Benjamin-Yoskovitz/e/B00AIAYPEO/ref=dp_byline_cont_book_2
https://www.amazon.com/Chuck-Hemann/e/B00CH059IO/ref=dp_byline_cont_book_1
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2 Journal of Advertising etc.  

 

Subject Name: HR Analytics (HRA) 

Subject Code: MBA-BI-E103 

Course Objective:  

This course introduces the student to the theory, concepts, and business application of human resources 

research, data, metrics, systems, analyses, and reporting. The student will develop an understanding of the 

role and importance of HR analytics, and the ability to track, store, retrieve, analyze and interpret HR data 

to support decision making.  

 

The student will use applicable benchmarks/metrics to conduct research and statistical analyses related to 

Human Resource Management, and will be able to find solutions to practical business problems. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I FUNDAMENTALS OF HR ANALYTICS  

HR Analytics Overview  

Understanding HR indicators, metrics and data, Statistical analysis for HR (regression 

analysis, measures of central tendency) 

1 

II Workforce and Talent Analytics 

Staffing, supply and demand forecasting 

1 

III Analytical Performance Management  1 

IV  Retention Analytics to Protect Most Valuable Assets 

 Total compensation modeling/analyses 

 Emerging Trends in HR Analytics 

 Planning and implementing a new HRIS 

1 

Total 4 

 

Textbooks 

1 Levenson Strategic Analytics: Advancing Strategy Execution and Organizational Effectiveness 

Berrett-Koehler 

2 Dr Martin Edwards, Kirsten Edwards Predictive HR Analytics: Mastering the HR Metric Kogan 

Page 

 

Reference Books 

1 Lyndon Sundmark Doing HR Analytics - A Practitioner's Handbook with R Examples CreateSpace 

Independent Publishing Platform  

2 Bernard Marr Data-Driven HR: How to Use Analytics and Metrics to Drive Performance Kogan Page 

Publishers. 

3 Kuldeep Singh and Ramesh Soundararajan Winning on HR Analytics: Leveraging Data for Competitive 

Advantage SAGE Publications India.  

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Dr+Martin+Edwards&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Kirsten+Edwards&search-alias=stripbooks
https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Mr.+Lyndon+Sundmark&text=Mr.+Lyndon+Sundmark&sort=relevancerank&search-alias=books
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1 International Journal of Business and Management Invention,  

2 Journal of Management,  

3 Journal of Organizational Effectiveness: People and Performance etc 

 

Subject Name: Financial Technology Services and Management (FTS&M) 

Subject Code: MBA-BI-E104 

Course Objective:  

The objective behind this course is to assist students to be able to understand the modern day financial tools 

and technologies and their working.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I FinTech: Introduction - Transformation – FinTech Evolution: Infrastructure, Banks 

Startups and Emerging Markets - Collaboration between Financial Institutions and 

Startups –FinTech Typology - Emerging Economics: Opportunities and Challenges - 8 

From too-Small-To-Care to Too-Big-To-Fail – Introduction to Regulation Industry - The 

Future of RegTech and other Technologies Impacting it. Payments, Crypto currencies and 

Blockchain – Introduction - Individual Payments –Digital Financial Services – Mobile 

Money – Regulation of Mobile Money – SFMS - RTGS - NEFT –NDS Systems – Crypto 

currencies – Legal and Regulatory Implications of Crypto currencies –What is 

Blockchain? – The Benefits from New Payment Stacks 

1 

II Payments, Crypto currencies and Blockchain – Introduction - Individual Payments –

Digital Financial Services – Mobile Money – Regulation of Mobile Money – SFMS - 

RTGS - NEFT –NDS Systems – Crypto currencies – Legal and Regulatory Implications 

of Crypto currencies –What is Blockchain? – The Benefits from New Payment Stacks. 

1 

III Digital Finance and Alternative Finance - Introduction – Brief History of Financial 

Innovation – Digitization of Financial Services - FinTech & Funds- Crowd funding– 

Regards, Charity and Equity - P2P and Marketplace Lending – New Models and New 

Products - What is an ICO : FinTech Regulation and RegTech - Introduction - FinTech 

Regulations Evolution of RegTech – RegTech Ecosystem: Financial Institutions – 

RegTech Ecosystem Ensuring Compliance from the Start: Suitability and Funds – 

RegTech Startups: Challenges –RegTech Ecosystem: Regulators Industry – Use Case of 

AI in Smart Regulation and Fraud Detection – Regulatory Sandboxes – Smart Regulation 

– Redesigning Better Financial Infrastructure 

1 

IV Data & Tech - Introduction - History of Data Regulation – Data in Financial Services –

Application of Data Analytics in Finance - Methods of Data Protection: GDPR 

Compliance and Personal Privacy – How AI is Transforming the Future of FinTech – 

Digital Identity – Change in mindset: Regulation 1.0 to 2.0 (KYC to KYD) - AI & 

Governance – New Challenges of AI and Machine Learning - Challenges of Data 

Regulation - Data is the New Oil: Risk of Breach – The Future of Data-Driven Finance – 

Case Studies 

1 

Total 4 

 

 

Textbooks 

https://www.researchgate.net/journal/1557-1211_Journal_of_Management
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1 Agustin Rubini Fintech in a Flash: Financial Technology Made Easy Zaccheus  

2 Susanne Chishti and Janos Barberis The FINTECH Book: The Financial Technology Handbook 

for Investors, Entrepreneurs and Visionaries John Wiley. 

 

Reference Books 

1 Theo Lynn, John G. Mooney, Pierangelo Rosati, Mark Cummins Disrupting Finance: FinTech, and 

Strategy in the 21st Century Palgrave 1st edition, 2018 

2 Abdul Rafay FinTech as a Disruptive Technology for Financial Institutions IGI Globa 2019 

3 Bernardo Nicoletti The Future of FinTech: Integrating Finance and Technology in Financial Services 

Palgrave Macmillan 2018 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Journal of Data Science 

2 Journal of the American Statistical Association etc. 

 

 

Subject Name: Financial Analysis and Reporting (FAR) 

Subject Code: MBA-BI-E105 

Course Objective:  

The objective of the course is to provide students with hands on experience in financial statement analysis. 

Students will be exposed to general tools of financial analysis, theoretical concepts, and practical valuation 

issues. Students should be comfortable with using firm’s financial statements to develop understanding of 

their performance and to establish basis for making reasonable evaluation estimates. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Introduction to financial analysis  

Finance and accounting – meaning –Types of companies - Financial statement analysis – 

on the basis of materials used – on the basis of modus operandi – Comparing financial and 

nonfinancial listed companies performance through annual as a bench marking against 

competitor and industry. 

1 

II Financial analysis through ratios 12 

Accounting analysis – Factors influencing accounting quality – Steps in accounting 

analysis Drivers of firms profitability and growth – Measuring overall profitability – 

Decomposing profitability – Measuring earnings - Evaluating Investment management – 

Liquidity analysis and net trade cycle - Evaluating financial management& leverage 

analysis – Assessing sustainable growth rate of companies – Assessing historical pattern 

of key ratios among financial (CAMEL analysis) and non financial firms – Analysis of 

cash flow. 

1 

III Prospective and Credit analysis  

Prospective analysis – Techniques - Elements of detailed forecast – Sensitivity analysis –

- Decision tress analysis of capital budgeting - Credit analysis – Market for credit –Credit 

1 
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analysis process –Factors driving debt rating – Kalpan – Urwitz model of debt rating – 

Prediction of distress and turnaround – MDA, PCA and RPA. 

IV M & A and Equity analysis  

Mergers and acquisition – Motivations for M & A – Valuation of M & A - Valuation of 

equity and debt – Primary and secondary market analysis - Assessing market value of 

equity with book value and index, P/B analysis, Price earnings ratio – PEG analysis – F 

Score – Risk and return of equity – Dividend pattern analysis. 

Financial Reporting  

Financial reporting –Concepts – users, Objectives of financial reporting – Qualitative 

Characteristics of information in financial reporting – basic problems of disclosure – Role 

of SEBI in IFRS – Statutory disclosures in IFRS – Corporate reporting practices in India- 

Challenges in financial reporting 

1 

Total 4 

 

Textbooks 

1 M Y Khan and P H Jain Management Accounting, McGraw hill, 5th edition 

2 Palepu Healy and Bernard Business analysis & valuation South western college publication, 2nd 

edition. 

 

 

Subject Name: Fraud and Risk Analytics (FRA) 

Subject Code: MBA-BI-E106 

Course Objective:  

The main objective behind this course is to help students identify the different problems existing and 

cropping in real business world and identify and learn the different applications of analytics in fraud and 

risk in businesses globally.  

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I Fraud Analytics 

Fraud Prevention: Classification Models 

1 

II Regulatory Analytics  1 

III Credit Risk Analysis 

Introduction of Credit Risk Modeling 

(Probability of Default Model - PD Model) 

1 

IV Collection Risk 

Practical Expertise in Analysis  

1 

Total 4 

 

Textbooks 

1 Bart Baesens, Veronique Van Vlasselaer, Wouter Verbeke Fraud Analytics Using Descriptive, 

Predictive, and Social Network Techniques: A Guide to Data Science for Fraud Detection John 

Wiley & Sons. 

2 Ernst & Young Fraud, the Unmanaged Risk, Ernst & Young. 

https://www.amazon.in/Bart-Baesens/e/B00IHSNMNE/ref=dp_byline_cont_book_1
https://www.amazon.in/Veronique-Van-Vlasselaer/e/B00WQMU6YK/ref=dp_byline_cont_book_2
https://www.amazon.in/Wouter-Verbeke/e/B00WSVHD18/ref=dp_byline_cont_book_3
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Reference Books 

1 Delena D. Spann Fraud Analytics: Strategies and Methods for Detection and Prevention Wiley; 1st 

Edition 2013 

2 Bart Baesens , Veronique Van Vlasselaer, Wouter Verbeke, Fraud Analytics Using 

Descriptive, Predictive, and Social Network Techniques: A Guide to Data Science for Fraud 

Detection Wiley Kindle Edition 2015 

3 Leonard W. Vona Fraud Data Analytics Methodology Wiley 2017 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 European Journal of Operational Research,  

2 Elsevier 

3 Journal of Parallel and Distributed Computing 

 

 

Subject Name: Fundamentals of Machine Learning (FML) 

Subject Code: MBA-BI-E107 

Course Objective:  

The prime objective of this course is to provide the complete expertise and knowledge about the regression 

analysis part. This course will also help the students to identify different and real world problems where 

linear and logistic regression can be applied. This course will enable the students after completion to 

successfully write python code for the algorithms and apply, create and evaluate models as part of the 

practical application of the knowledge acquired.  

 

The prime objective of this course is to apply basic model selection principles understand the basics of 

decision trees identify the different problems where decision trees, other advanced ensembles and 

supervised learning models can be applied. 

 

Total Hours: 40  

Number of credits: 4 

Lectures per week: 4 of one hour each 

 

Unit Contents Credit 

I SUPERVISED LEARNING: LINEAR REGRESSION 

Simple Linear Regression 

Multiple Linear Regression   

 Intro to Logistic Regression 

 Multivariate Logistic Regression 

1 

II DECISION TREES 

 Intro to Decision Trees 

 

ENSEMBLES AND OTHER TECHNIQUES 

Overview of Ensembles 

1 

III MODEL SELECTION AND OPTIMISATION 

Model Evaluation  

Principles of Model Selection 

Advanced Supervised Learning Models    

1 

https://www.amazon.in/Bart-Baesens/e/B00IHSNMNE/ref=dp_byline_cont_ebooks_1
https://www.amazon.in/Veronique-Van-Vlasselaer/e/B00WQMU6YK/ref=dp_byline_cont_ebooks_2
https://www.amazon.in/Wouter-Verbeke/e/B00WSVHD18/ref=dp_byline_cont_ebooks_3
https://www.oreilly.com/library/view/fraud-data-analytics/9781119186793/
https://www.oreilly.com/library/view/fraud-data-analytics/9781119186793/
https://www.journals.elsevier.com/european-journal-of-operational-research
https://www.journals.elsevier.com/journal-of-parallel-and-distributed-computing
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FORECASTING: TIME SERIES ANALYSIS  

Introduction to Time Series; Concepts of Time Series;  

Doing the Analysis 

IV UNSUPERVISED LEARNING: CLUSTERING 

Introduction to Clustering 

K-Means Clustering - Algorithm 

Overview of Principal Component Analysis (Optional)  

Overview of Advanced Machine Learning  

Deep Learning 

Natural Language Processing 

Applications of Computer Vision 

1 

Total 4 

 

Textbooks 

1 Trevor Hastie, Robert Tibshirani, and Jerome Friedman The Elements of Statistical Learning: Data 

Mining, Inference, and Prediction Springer. 

2 Oliver Theobald Machine Learning for Absolute Beginners: A Plain English Introduction Scatterplot 

Press 

3 John D. Kelleher, Brian Mac Namee, and Aoife D’Arc Fundamentals of Machine Learning for 

Predictive Data Analytics: Algorithms, Worked Examples, and Case Studies The MIT Press. 

 

Reference Books 

1 Nishant Shukla Machine Learning with TensorFlow Manning Publications 

2 Aurélien Géron Hands-On Machine Learning with Scikit-Learn, Keras, and TensorFlow: 

Concepts, Tools, and Techniques to Build Intelligent Systems O’Reilly Media 

3 Leonard Eddison Python Machine Learning: A Technical Approach to Machine Learning for 

Beginners CreateSpace Independent. 

4 Andriy Burkov The Hundred-Page Machine Learning Book Andriy Burkov ( ebook) 

 

List of Journals / Periodicals / Magazines/ Newspapers etc. 

1 Operations Research,  

2 JASA (Journal of the American Statistical Association) etc. 

3 Journal of Machine Learning Research,  

4 International Journal of Machine Intelligence and Sensory Signal Processing,  

5 Springer etc.  

 

 

 

 

 

 

 

https://geni.us/DeoXyj
https://geni.us/FZy0u5d
https://geni.us/FZy0u5d
https://geni.us/DkXs
https://geni.us/DkXs
https://geni.us/u6I0eVb
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Summer Internship Programme (SIP) 

Course code: MBA-BI-401 

 

Summer placement (summer internship programme, i.e., now popularly known as SIP), is an integral part of 

the academic curriculum of MBA.  For the successful completion of the MBA programme, the students are 

required to complete the SIP.  After completion of the 1st year of the programme, i.e., after the 2nd semester 

and before the commencement of the second year of the programme, the students are required to work with 

an organization for hands on experience.  The duration of the SIP is six to eight weeks.  In some cases this 

period may be a little longer, but in no case the duration should be more than 10 weeks.  

 

SIP aims at widening the student's perspective by providing an exposure to real life organizational and 

environmental situations. This will enable the students to explore an industry/organization, build a relationship 

with a prospective employer, or simply hone their skills in a familiar field. SIP also provides invaluable 

knowledge and networking experience to the students.  During the internship, the student has the chance to 

put whatever he/she  learned in the 1st year of MBA into practice while working on a business plan or trying 

out a new industry, job function or organization. 

 

The organization, in turn, benefits from the objective and unbiased perspective the student provides based on 

concepts and skills imbibed in the first year at the MBA institute. The summer interns also serve as unofficial 

spokespersons of the organization and help in image building on campus.  

 

In case the scope of the project is large, even more than one student also can undertake the SIP project jointly. 

Similarly, if the scope of the project is limited, the student can undertake more than one project during the 

specified period with the same organization or with another organization. 

 

An additional benefit that organizations may derive is the unique opportunity to evaluate the student from a 

long-term perspective. Thus the SIP can become a gateway for final placement of the student.  

 

The student should ensure that the data and other information used in the study report is obtained with the 

permission of the institution concerned.  The students should also behave ethically and honestly with the 

organization.    

 

The SIP process involves working under the mentorship of an executive of the concerned organization and 

also with a faculty member of the institute where the student is studying, if required. The student is expected 

to first understand the organization and its setting and the industry/field in which the organization is operating.  

Thereafter, the student is expected to concentrate on the specific topic of study, its objectives, its rationale, 

and adopt a methodology and identify a suitable analysis procedure for the completion of the study.  Wherever 

possible the student may provide recommendations and action plans, along with the findings of the study.  

 

Thereafter, the student should prepare a report and submit one copy to the organization and one copy each to 

the institute and the university. The student should also obtain a certificate from the organization/s where the 

 SIP was done and attach the same with the copy submitted to the institute.   

 

The university will arrange for evaluation of the SIP reports submitted by the students.  For the purpose, the 

university/course coordinator will nominate one faculty from outside the institute and one faculty members 

from the institute who will be the examiners.  The student/s is/are expected to make a 15 minute presentation 

before the examiners regarding the SIP project work undertaken, which will be followed by questions by the 

examiners. 
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The marks will be awarded for the following aspects: 

• Introduction: Clear understanding of the topic/subject; understanding of the organization/unit//field. 

• Literature Review: Published studies, review of similar studies 

• Details about the study: Objectives, formulation of the problem, scope, and rationale of the study. 

• Methods/methodology adopted for the study: Analytical, Survey, Field Work or any other method 

with appropriate justification and reasoning. 

• Analysis and conclusions: The logic of analysis, source of data, whether the conclusions are in line 

with the objectives, etc.    

• Contribution and learning from the project: Details of the contribution of the study, the benefits to 

the organization, the learning from the study for the student, etc. 

• Acknowledgements:  References/Citations and Bibliography and help, if any, received from other 

individuals/organizations. 

• Presentation of the report, format of the report, flow of the report, style, language, etc. 

• Presentation of the report to the examiners:  Substance and treatment of the topic, style of 

presentation, and performance in the question answer session, time management, language, etc. 

• Overall impression. 

 

Special Study Report (SSR)  

Course code: MBA-BI-402 

 

1. Course Objective 

To prepare the student to conduct a special study of any developments in utilizing the tools and techniques 

learned during MBA course. The course also aims to carry out an in-depth analysis of developments in area. 

The student is expected to conduct a detailed survey of literature. In case of a study status related to any 

industry, it is expected that the student collects all aspects related to a particular industry analyze data and 

present findings. 

  

2. Course Duration 

The student is expected to select and submit the area/topic of his choice to respective instructor in the 

beginning of this semester. S/he is required to be in constant interaction with the course instructor and the 

submission of the Special Study Report will be during the end of the semester. The students are expected to 

spend around 45-50 hours on the study of the different topics. There will be few sessions (5-6) handled by the 

faculty to orient the students about the course.  

 

3 Guidelines for Preparing Study Report  

1. Title Page 

2. Preface 

3. Acknowledgement 

4. Executive Summary 

5. Research Methodology 

6. Introduction to Industry/ Topic for Special Study 

7. Introduction to Company (if any) 

8. Detailed discussion of the scope of the Study 
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9. Data Analysis and Interpretation 

10. Key Findings 

11. Conclusions 

12. Recommendations/Suggestions, if any 

13. Bibliography 

14. Glossary 

15. Annexure  

 

4. Evaluation  

The students will be evaluated on a continuous basis and broadly follow the scheme given below: 

 

1. Study Report  &  Presentation - Viva voice  50% (Internal Evaluation) 

2. Study Report  &  Presentation - Viva voice 50% (External Evaluation) 

 

 

Dissertation Project Report (DPR)  

Course code: MBA-BI-403 

 

1. Course Objective 

The objective of this course is to prepare the students to conduct a study of an Industry/organization utilizing 

the tools and techniques learned in the two years of the programme by spending  one whole semester at 

corporate.  

 

The focus of the study could be an in depth analysis of an industry and within the industry study of an 

organization as a case study.  The emphasis is on macro and micro level study of issues/problems.  

Alternatively, if an organization has a problem, its diagnosis and solution in the form of an analytical analysis 

or model building could be considered which can be implemented. The project study could also be carried out 

as a comparative analysis of the same industry in different countries, if feasible.  

 

The project should have substantial and primary data.  The student is expected to conduct a detailed survey of 

literature/analysis of secondary and primary data.  In case of a status report of an industry, it is expected that 

the student collects all aspects related to a particular industry analyze data and present the findings. 

 

Prior to conduct of the study, a student in required to prepare a short research proposal of the study 

recommendations and it is also expected that the study would lead to recommendation and implementable 

plans of action.  

 

2. Types of Projects 

 

1. Comprehensive case study of Industry. 

2. Organizational study aimed at inter-organizational comparison / validation of theory /survey of 

management practices. 

3. Field study (empirical study) with respect to any research issue. 

(Feasibility studies as project are not acceptable) 

 

3. Expected format for preparation of the proposal  

• Introduction and Statement of Problem 
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• Short Literature Survey 

• Research Design & Hypothesis, if any 

• Research Methodology 

• Data Sources 

• Time Budget 

• Tentative Chapter Plan 

• Expected Contribution of the study 

• Beneficiaries 

• A short write up on the researcher 

• Bibliography/Appendices, if any 

4. Report Framework  

 

• Initial pages 

• Executive summary 

• Introduction/statement of problem 

• Detailed survey of literature 

• Methodology / Focus / Scope / Limitations 

• Text of the study including analysis 

• Conclusions and Recommendations including plan of action 

• Bibliography 

• Appendices 

 

5. Format of Presentation  

 

• The student in expected to follow the required style for presentation of the report including Tables, 

References, Bibliography and Appendices. 

 

• Literature Survey should be related to the problem of study. Review of the studies in the area and 

critical examination of them including conclusions of the student should form part of the literature 

survey. 

 

• Acknowledgement of all sources of information through footnoting and biography is an essential 

requirement of the study. 

 

 

 
 

 


